






“irst Copy 


A National Newspaper for Every Branch of the Industry 


motive B ve Waily News 












No. 155 





12. 





Entered as second-class matter Aug. 27, 1925. Post 
Office, N. Y.. 








NEW YORK, TH URSDAY, 


N. Y., Under Act of March 3, 187% 


‘SEPTEMBER 11, ‘19 131 








Shows 44‘; 
On New 


Sept. 


ures showed that 44 per cent. 


plants are already on the five- 
even though the 


DEMAND FOR MACHINE 


inite policy, 
full speed. 

It is pointed out here that the 
Ford Motor Company some time ago 
announced its adherence to the 
five-day week plan. When the Ford 
plants are at full speed, operation, 
this alone would effect considerably 
more than 100,000 workers. Hudson 
is also understood to have accepted 
the five-day week as a definite | 
policy. 

At the present time the question | 
of a five-day week is rather an! 
academic one here, but later on it 
will be something that will have a 
definite effect on labor conditions. | 
The Bureau of Labor Statistics ar- 
rived at its estimates after canvass- 
ing 37,857 c-tablishments in scven- 
ty-seven dif:erent industries. I 
the whole, 2.4 per cent—673— -| 
plied that they were using the inn t 
week as a Settled policy. Approxi- | 
mately 200,000 employees were ihe | 
volved in the labor turnover of the | 


companies replying, and 5.6 per | 
cent. of all these were affected by | 
the short week policy. Following | 


the automotive industry come the | 
radio manufacturers with 34.4 per | 
cent., the dying and finishing tex- | 
tile businesses with 27.0 per cent., | 
and the aircraft industry with 249 | 
per cent. of the concerns queried | 
adhering to the short week idea. 

The Bureau of Labor Statistics | 
says that from the replies it re- | 
ceived, it is evident that there is 
a growing sentiment in industry 
for the five-day week, and that a 
considerable number of plants that | 
now work five days or less, will after | 
the depression has passed, readjust | 
their working schedules on the short | 
week basis. 

—— * 


So ————— 





with such perishable freight as | 
a e@ CWS as oranges, lemons, figs, eggs, fruit 


16.— A. 


Philadelphia, Pa., Sept. 
search engineer with the Sun 


moving his headquarters about October 
regional office of the company in the First National Bank 


Building in Detroit, Mich. 


* 


New York, Sept. 16.—Iron Age, in its current issue, says 
that there has been no change during the week in produc- 
tion, which still stands at 30 per cent. of capacity. However, 
“Inquiries for 111,000 tons of rails, 


the publication says: 


awards of 54,000 tons of line pipe, 
and concrete bars 


structural steel 


among automobile makers in 


are promising developments in the iron and steel market.” 


x 


Akron, O., Sept. 16.—General Tire and Rubber Company 
has declared the regular quarterly dividend of $1.50 on the 
6 per cent. preferred stock and 6 per cent. on the second 


preferred, payable September 
September 19. 





Automotive Plants in Lead Gera rd Sw 
In Adoption of 5-Day Week 
Plan as Permanent Policy|_ 


Bureau of Labor Statistics, Department of La>or 
of Industry’s Workers 


. ROIT, 16.—Considerable 
aroused here by the statement just issued by the Bureau 
of Labor Statistics of the Department of Labor to the effect 
that the automotive industry leads all others in adoption of 
the five-day week as a permanent policy. 


| higher volume of inquiries but few | 


| general trend is still obscure. 





| ASSAIL NEW TAXES 
AT RETAIL PARLEY 
HELD IN BOSTON 


Boston, Mass., Sept. 16.—Pro- 
posals of Senator Reed for a general 
sales tax of 1'4 per cent. and of 
Representative Bacharach for a tax 
on luxuries and non-essentials were 
assailed yesterday by speakers at the 
30ston conference on retail distribu- 
tion. 

Consumers, manufacturers and 
retailers were urged to organize to 
fight further encroachments by 
state and national legislative bodies 
desirous of meeting increased ex- 
penditures with new kinds of taxa- 
tion. 

William Nelson Taft, editor of’*The 
Retail Ledger, predicted that the 
Federal government would have a 
deficit of $2,000,000,000 even before 
| Congress convenes, and that then 
Congress would be besieged by lob- 
bies for veterans’ cash bonus pay- 
ments of another $2,000,000,000 and 
by demands for Federal aid for the 
unemployed, farmers and railroads. 

Declaring that Congress, unwill- 
ing to increase income taxes on the 
eve of a presidential election, would 
turn to the sales and luxury taxes, 
he urged “efficient, effective, active 


Schedule 


interest has been 


The bureau’s fig- 
of the workers in automotive 
day week as a matter of def- 
industry may be working at 


TOOLS STILL LIGHT; 
INQUIRIES BETTER 


New York, Sept. 16.—Trading ac- 
| tivity in the country’s machine tool 
and machinery centers continues to 
mark time, American Machinist re- 
ports. Several districts report a 


have mounting sales curves, and the 


It is too soon after Labor Day, 
hitherto the traditional dividing line 
between summer stagnancy and 
autumn’s upturn, to expect much 





__(Continued | on Page 8) (Continued | on on Page 8) 8) 


G.M. TRUCK COMPLETES 8-DAY 
RUN FROM COAST TO COAST 


EW YORK, Sept. 16.—At noon today a General Motors 
truck with a trailer drew up in front of City Hall here, 
eight days out from Los Angeles. The trip, which was under 
the auspices of the California Freight Lines, has more than 
the ordinary interest that would attach to an eight days’ 
journey from the Pacific Coast by a heavy motor truck. The 
reason for this interest lies in the fact that the General) — 
Motors double unit was conducting a scientific experiment in 
| long distance haulage of freight, particularly of perishable 
* freight. 
The truck body 
a frigidaire unit 














was equipped with 
and was loaded 


juices of all kinds, tomatoes and 
almost anything else that is subject 
to spoilage during transportation. 


Ludlow Clayden, re- 





Oil Company of this city, is tceq by the frigidaire the produce | 
1 to the Western 2'rived in perfect condition. The | 
trailer carried non - perishable | 


freight. 

One of the features of the trip was 
the extraordinarily accurate records 
kept of almost everything that could 
possibly affect the performance of 
the truck and its trailer. The rec- 
ords even include the velocity and 
direction of the winds during every 
mile of the journey. When it is pos- 
transcontinental trip, the result will 
sible to compile these records of the 
be of enormous interest and value 
to the entire truck transportation 
industry. 

The truck and trailer are 52 feet 
over-all with a width of 8 feet and| 
height of 10% feet. The engine horse 
power is 135. Seventy gallons of gas 
are carried in two tanks. Twenty- 
two 900-20 pneumatic tires carry the 
truck, trailer and load. It is ser- 


increasing activity in 
and growing interest 
their forward requirements 


* 





30 to stockholders of record | — 's 
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5 Cents, 


$12 Per 


XY ear 





ope Sees New Deal > 
Needed to Stabilize Industry 


| President of ee Electric Co. Proposes Control of 


Economic Forces Th 


rough Emancipation 


Of Both Labor and Industry 


EW YORK, Sept. 


16.—Control 


of economic forces 


through the emancipation of both labor and industry 
was urged tonight by Gerard Swope, president of the General 


Electric Company, at the annual dinner of the National 
Electrical Manufacturers’ Association at the Hotel Com- 


*modore, 


N.Y. AUBURN SALES 
LAUNCH ANNUAL 
FALL CAMPAIGN 


By J. RUSSELL WALSH 

New York, Sept, 16—*“Although 
we have conducted sales campaigns 
at this time of the year for the 
past three years, never has an in- 
tensive sales campaign been needed | 
as abadly as it is needed today, and | 
this situation is not peculiar to} 
Auburn, it is true of the whole 
industry,” said A, R, Gribben, presi- 
dent and general manager of the 
Auburn Sales Company, Inc., dis- 
tributors of Auburn and Cord cars 
in the New York zone, in inaugurat- 
ing his company’s fall sales cam- 
paign. Mr. Gribben’s remarks were 
addressed here last night to 500 
dealers and their salesmen operat- 
ing in New York and New Jersey, 
which comprise the local selling 
zone. 

That Mr. Gribben appreciated the | 
difficulties under which dealers 
and salesmen are operating was dis- 
closed by his review of some of 
them. He deplored especially the 
violations of business ethics by some | 
competitors, which had come to his 


” 


attention. These he reviewed in| 

order to facilitate combating these 

practices. ; 
Commenting on the splendid 





showing made by the factory in in- 
creasing its sales this year by 155) 


__ (Continue, ontinued on Page § 8) 


A. E.R. A. Li 


Addressing 600 representatives of 
the fifty recognized divisions of the 
electrical industry, Mr. Swope de- 
clared that industry must act to 
| forestall legislation threatening the 
fundamental] structure of American 
sheen and the cherished ideals of 
American society. 

Discussing “Stabilization of In- 
dustry,” Mr>Swope pictured indv-- 
try as shackled wiih restrictions 
which prevent control of production, 
and labor as fettered by disad- 
vantages commonly visualized in 
“the forty-year dead line.” 

Mr. Swope proposed a new con- 


| Stitution for industry, which, he 
suggested, promises lasting relief 
|}from “hard times.” His plan, 


worked out in detail, contemplates 


the stabilizing, first, of production 
and consumption, and, second, of 
employment. 

At the outset, Mr. Swope would 
|} lift the administration of industry 
from a parochial to a_ universal 
basis, Policies would no longer 
apply to a single unit, but to a 


given industry as a whole, or, in- 
deed, to the entire range of industry. 
Workers, in the system of guar- 
antees which it set up, would receive 
uninterrupted benefits, no matter 
in what shop or in what unit of 
industry they had worked and 
saved. Thus, their protection would 
be coextensive with a lifetime of 
service rather than being confined 
to a single job or a single shop. 
The breaking down of the barriers 
which, Mr. Swope said, presently 
coerce both industry and _ labor, 


___ (Continued on Page | 2 


sts Exhibitors 


At Annual Convention 


Space E—620 
Adams & Westlake Company, S. | 
C. Stafford, 1019 N. Michigan St., | 
Elkhart, Ind. | 
Space E—628 
Aluminum Company of America, 


F. C. Shoupe, advertising depart- | 
ment, Smithfield Building, Pitts- | 
burgh, Pa. 


Space, 14 of E—515 
American Brake Materials ceri 
poration, H, A. Gillies, sales man- 


* 


New York, Sept. 16—When dele-|ager, 4660 Merritt Ave., Detroit, 
gates to the convention and exhi- | Mich. 
— of the American Electric Rail- | Space, 1% of E—515 
ay Association reach Atlantic City The American Brake Shoe and 
on September 26 they will find one | Foundry Company, M. N. Trainer, 
of the most complete showings of all|assistant vice-president, 230 Park 
types of equipment for use in con-/| Ave., New York, N. Y. 
nection with commercial passenger Space C—308 
|transportation that has ever been The A. C. F. Motors Company, C. 
gathered together. There are up-/|C. Castle, vice-president, 30 Church 
me of 125 exhibitors who have) St., New York, N. Y. 
been assigned space, and the ve- Space D—428-30 
hicles, accessories, parts and ma-| American Steel and Wire Com- 
terials shown will cover the ground! pany, W. H. Cordes, advertising 
with complete comprehensiveness. manager, 208 S. La Salle St., Chi- 
The following is the list of eX-| cago, Il. 
hibitors, whose products will be Space E—572-573 
shown: | American Steel Foundries, Louis 


|E. Jones, 1562 N. Michigan Ave., 
Chicago, Ml, 
Space E—599-600 
Anaconda Wire and Cable Com- 


| pany, W. H. Dowd, exhibit manager, 


414 Meadow St., Waterbury, Conn, 
Space C—334 

Art Rattan Works, Inc., Cc F. 

Krumbhar, vice-president, 1723 Leon- 


ard Ave., Cleveland, O. 


(Continued on Page 4) 
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Gerard Swope Urges New 
Constitution for Industry 





(Continued from Page 1) 


would be accomplished through 
trade associations, and would involve 
the organization of a Federal super- 
visory body to safeguard the public 
from exploitation which might ac~- 
company the control of production. 

Underlying Mr. Swope’s proposals 
are five basic principles, which he 
enumerated as follows: Regularity 
and continuity of employment 
through the stabilization of in- 
dustry, with unemployment insur- 
ance as a reservoir of safety; leader- 
ship by organized industry to avoid 
the lack of uniformity and co- 
ordination inseparable from direc- 
tion by the legislatures of the states; 
standardized forms of reports to 
stockholders to enable them, as own- 
ers, to be thoroughly and continu- 
ously informed as to the progress of 
their business; co-ordination of pro- 
duction and consumption on 4a 
broader and more intelligent basis 
for the particular benefit of wage 
earners; promotion of individual 
initiative and enterprise, and the 
protection of the public through 
Federal supervision, 

Mr. Swope foresaw an industrial 
America in successful opposition to 
the powers of depression and un- 
employment. Its chief weapon, he | 
pointed out, was freedom of action, | 
permitting economic stabilization by 
unhampered industry and regularity | 
of employment for workers freed 
from fear of idleness, of illness and 


of old age. 
In sum, he asserted that out of 
the economic experiences of the 


American people there should arise 
an independent and responsible in- 
dustry, operating under the vigilance 
of an appropriate agency of the body 
politic; a community of forthright 
an@ self-reliant workingmen, en- 
joying opportunity to be the masters 
of their environment; and a society 
whose needs will be fully and ra- | 
tionally met. 

Significant in Mr. Swope’s plan is 
the trade association provision. 
“Legislation,” he said, “will be re- 


| 








quired to make such a plan pos- | 
sible, including the probable modi- 
fication of some existing laws.” 

Each industry would establish a 
trade association to be under the 
supervision of the Federal Trade 
Commission, or a bureau of the De- 
partment of Commerce, or some | 
Federal supervisory body specially 
constituted. 

These associations would “outline 
trade practices, business ethics, 





methods of standard accounting 
and cost practice’; they would col- 
lect and distribute information on 
volume of business, inventories of 
merchandise on hand, ee 
tion of products, stabilization 








contributions by employees to a 
mimimum of 1 per cent., 
proximately equal contributions by | 
the company, The unemployment in- 


Ee THIS SPECIAL § 
FRANCHISE 


idustry and commerce, 


prices “and all matters which may 
arise from time to time relating to 
the growth and development of in- 
in order to 
promote stabilization of employ- 
ment, and give the best service to 
the public.” 

Of outstanding importance in the 
Swope plan is the function of the 
trade association as the instrument 
through which industry would ex- 
ercise control of production. The 
practices devised and administered 
by the association in the interest of 
stabilization would be submitted to 
the Federal supervisory body, by 
which their soundness as a social 
principle would be tested, and to 
which the public might resort to 
raise objection, 

Such factors as standard ac- 
counting and cost systems and 
standardized forms of balance sheet 
and earnings statement, quarterly 
statements to stockholders of busi- 
ness and earnings, and a complete 
balance sheet and earnings state- 
ment annually would be subjected 
to uniformity of practice, at least, 
within each individual industry. 

Companies of an industrial or 
commercial character having fifty or 
more employees and doing an inter- 
state business would come within 
the plan, te which they would be 
required to adhere within three years 
unless the time should be extended 
by the Federal supervisory body. 

For the protection of their em- 


ployees, the participating companies 


must adopt employee plans providing 


for* workmen’s compensation, life 
and disability insurance, pensions 
and unemployment insurance, Char- 
acteristic of these plans, and con- 
stituting an enlargement of the pro- 
tective principle, is the absence of 
forfeiture of benefits, for it is ex- 
pressly provided that, should a 
worker transfer from one company 
to another, or from one branch of 
industry to another, he would carry 
with him all of his accumulated 
gains. To this extent the penalties 
engendered by advancing years 
would be eliminated. 

If a worker, for some good reason, 
left his original employer and went 


into the service of another concern, 
he would not thereby forfeit his 
pension, his insurance, his unem- 
ployment 
or his status under workmen’s com- 
pensation. 
Swope held, would promote the se- 
curity of the workers and materially 
aid the stabilization of employment. 


insurance contributions, 


This safeguard, Mr. 


The pension provision includes 


and ap- 

























MINNESOTA M. T. A. 
PREVENTS DOUBLE 
TAX ON NEW CARS 


Sept. 


SPARKS from DETROIT 





Minn., 16.— The Legion Takes Detroit 


Minneapolis, 


The Minnesota Motor Trades Asso- * * * 
Aided by the Industry 


ciation procured the passage of a 
law at the last session of the Legis- 
lature preventing double taxation 
on new cars in dealers’ hands on 


tk Oo ok 
Detroit Tourist Travel 


May 1. On last May 1 the assessor * * * 
listed all cars in dealers’ possession Tops Niagara 
and assessment has been made * * 


against them in the full amount. 

The new law provides a method 
whereby dealers may procure a re- 
duction of assessed valuation in an 
amount equal to the regular per- 
sonal property assessment against 
the particular cars. 

“We have now come to the time 


where dealers must make applica- 
tion or petition to the proper 
county and state bodies for such 
reduction,” an association bulletin 


Dial Deliriums 


Chris Sinsabaugh—Detroit Editor 


USINESS of humming: “That the Yanks are coming, the 
Yanks are coming ; the drums are beating everywhere 

* * * and we won’t come back ’till it’s over, over there.” All 
because the American Legion is invading Detroit for its 





K BN * 
UT the good work did not end here. The local factories 
are furnishing all kinds of transportation for the use 
of the Legionaires during the convention. In addition to 
the fifty-three Chevrolets, one for each of the state com- 
manders, and a couple of extras for other higher-ups, Ford 
has provided seventy-five, Buick ten, Chrysler nine, De Soto, 
Lincoln, Hudson, Hupmobile and Dodge six each; Packard 
and Cadillac five. Fisher Body also has provided three fine 
floats for the use of the reception committee. 
* * * 
ND among the workers from the automobile industry 
are Grant Hamilton of Austin Bement, who is com- 
mander of the Advertising Men’s Post; Willis Munro, adver- 
tising manager. of Hupmobile, vice-commander of the same 
post; Ray Blackwell, advertising manager of De Soto; Bob 
Clayton, of Advertisers Incorporated, who also is treasurer 
of the post, and Eugene Zuber of Campbell-Ewald. Our own 
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Four-cylinder $626, Six-cylinder $726 
@iassis f. o. b. Lansing, Michigan 
Dua) Wheels $26 Extra 






NOW 

To the question ‘‘How can I 
maintain my overhead this 
year?”? Reo’s New 1)2-Ton 
Truck at $625 returns a reas- 
suring answer. Reo’s Special 
Truck Franchise (with regular 
dealer discounts)opens today’s 
most active market to you— 
with a product that is easily 
proved superior. The initial 
investment is small. The 
sales-opportunity is great. 
Mail the coupon now. 


REO MOTOR CAR COMPANY 
LANSING—TORONTO 





REO MOTOR CAR CO., Lansing, Mich. 


Please send me at once—either by letter 
or through your representative—details of 
the Keo Special Truck Franchisee. 
Name r ceeded 


Address ho ot . = 





ES Rn 


City 


ADN917 





is PRODUCING VOLUME 





George Mertz Slocum is on the 


Ew ald committee. 


* * 


E take a little local pride 
out show that this port 


in es fact that statistics just 


is more popular as a point of 
The Heart-to- 


thirteenth annual convention, 150,000 strong. As a matter 
reads. “The following is the pro-|of fact there are several divisions of them here today and 
a blanks or petitions for | Other, thousands en route. The big affair opens Monday 
reduction from your asanie auditor,|@nd it promises to be a huge success, a success anticipated 

“Fully fill out and complete said | because of the unusual co-operation given the Legion Conven- 
petition, including the description | tion Corporation by the automobile industry. 
of the new cars which were listed * * %* 

y the assessor and which were . 7 
a sold to the purchaser and the OLONEL FRED ALGER, a director of the Packard 
usual license tax paid by him. Company, is president of the Legion Convention Corpo- 

“File petition with 7 ~~ ration, while none other than Henry T. Ewald, president of 
BO ath the audites ana | Campbell-Ewald, is chairman of the convention’s national 
the county Board of Commission-| advertising board. Perhaps it is largely due to his clever 
ers must approve the same. handling of advance publicity that we are to have such a 

ee ee record-breaking attendance of legionaires. Just one of the 
ended io ann oliiee to the Min-| things that he did: When H. J. C. Henderson, advertising 
nesota Tax Commission for ap-|and sales promotion manager of Fisher Body, volunteered to 
> oe ; furnish free some 30,000 lithographed posters advertising 

“After approva e Minnesota ss “= . . : ‘t ow 
‘nae Gautmlamen auemne Wb eames the convention, in itself a most handsome offer, it as 
to the county auditor, and proper | Ewald who undertook te find places to put ’em. Through 
deduction is made from your taxes.” | his contacts with the billboard people, he secured 30,000 bill- 

= mines ~| board locations in all parts of the country without cost to the 
surance plan would involve equal| convention bureau. Every state in the Union was on the list. 
contributions by the company and * . * 
the employee, and payments in time HE Chrysler Corporation also came to bat, furnishing 
of layoff amounting to 50 per cent. : . , ; 
of average full-time earnings up to| road direction arrows for the guidance of the Legion- 
a maximum of $20 per week. The| aires driving to Detroit for the highways in western New 
6 York, northern Ohio, northern Indiana and northern Illinois, 
ae and men in these several em- | 20d, in addition, provided cars for the ex-soldiers to use in 
ploee plans is to be followed. placing the arrows. 

In addition, a general board of | 
administration would be formed by 
each trade association, this board 
to have nine members representing 
the trade association, the employees 
of the member companies, and the 
public. The general board of ad- 
ministration would constitute a body 
of overseers. Its duties, as laid 
down by the proposed plan, vould 
be to interpret the various employee 
plans, supervise the _ individual 
boards of administration of the va- 
rious companies, form and direct 
a pension trust for the custody, in- | 
vestment and distribution of pen- 
sion funds, and in general, direct 
| all activities connected with the em- 
ployee plans. 

“The foregoing plan,” said Mr. 

Swope, “tends to put all demestic 

corporations of the class described 

on a parity for domestic business, 

thereby removing the inequalities of 

the different laws in the several 

| states, provides for standard forms | 

of financial reports and their pe- 

riodical issuance for the information 

| of stockholders, and places on or-|€ntry into the Dominion than Niagara Falls. 
| ganized industry the obligation of |Heart Highway people here are boasting that for the year 
|co-ordinating production and con-| ended April 1, 1931, there were 1,649,053 automobiles clear- 
| sumption and of a higher degree of | 

| stabilization. 

| “This will 

|uniform and continuous 

ment for the worker and the re-| 

| moval of fear from his mind, allow- 

jing him to devote himself whole- 

| heartedly to his task. The cost of | 

| the product will include these items | 

land will therefore be paid for by | 

| the users of the article or service, 

;}and not in general by members of | 

| the community who are reached by 


|the vicarious methods of the im- | 
| position of a tax. 
“Then organized industry will be} 


an : 
; in the position that it should rightly 
j}assume of serving the public, with 


| public confidence and with the joint | labor effectively and harmoniously | Mr. 


| participation of workmen and man- 
agement in the solution of these 
vital and far-reaching problems.” 

| The plan throughout ignores the 
dole and all other devices suggestive 
either of a slavish working class or 
a paternalistic form of industrial 
rule. Its every provision respects 
the fundamental American doctrine 





tend to assure more | Falls. 


| 
| 


i|sphere of liberty for 


o 


ling thr ough here for Canada, as against 1,170,554 at Niagara 
F iguring 4.5 persons per car, 
employ- tourists going through Detroit in the one year. 


this means 6,500,000 


te 


HIS office is on a compulsory dial diet, the automatic 


telephone having been fc 
being a senator, we couldn’t 
| practice, we are gradualy findi 
At first, though, our fingers Ww 
this way, it was tou gh work ge 


and outlines a 
industry and | 
for the worker in which both may 


of individualism, 


for the national good. Federal par- 
ticipation is conceived not as a di- 
rective force shaping plans and | 
policies, but as a shield of the com- 
mon conscience to thwart injustice. 

Clarence L. Collens of Cleveland, 
president of the National Electrical 
Manufacturers Association and of 
the Reliance Electrical and Engi- 


| president of the 
|Manufacturing Com‘fany of Plain- 


yrced on us willy-nilly. Not 
help it, but, after one day’s 
ing out how to get a number. 
ere all thumbs. Handicapped 


tting m material for the column. 
;neering Company, presided at the 
dinner. The other speakers, who 


discussed the plan put forward by 
Swope, were A. W. Robertson, 
chairmars of the board of the West- 
|inghouse Electric and Manufactur- 
ing Company; J. H. Trumbull, 
Trumbull Electric 


ville, Conn., and former governor 
of Connecticut, and Owen D. Young, 
chairman of the board of the Gen- 
eral Electric Company. 





* 
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Ford Dealer's Whole Force Aided Shop Work Drive 


Walker Motor jin! 


Dug Up Paying Repair 
Business; Telephone Di- 
rectory Stunt Won New 
Car Prospects. 


DURING July and August, when | 

sales of new cars were not being 
made as rapidly as in previous 
months, Walker Motor Sales, Ford 
dealers, 6305-11 Rising Sun Ave., 
Philadelphia, tried out a plan to} 
push sales of service that resulted | 
in increasing shop work, bringing in 
a number of profitable jobs and 
through some of these contacts 
lining up prospects for future sales 








Charts Used Car Prices for 15 Years 
























bin: 15 YEARS | 
The Used Car Market has been steadily going do 
question arises, will it go any lower? . The answer is obvious, it can not. Buy- 


ers have watched prices hit rock bottom and they know this is the time 
te buy. Do not hesitate to purchase your car now — prices are 


Sve 3 


bound to rise. 


MID-SUMMER BARGAINS 





wn for the past 15 years. Now the 







SEVEN ST. PAUL 
DEALERS NAMED 
TO DIRECT SHOW 


St. Paul, Minn., Sept. 16.—Plans 
for staging of the first annual St. 
Paul’s Northwest Automobile Show 
in the new St. Paul Auditorium unit, 
February 6 to 13, have been an- 
nounced by St. Paul Automobile 
Dealers, Inc., which is sponsoring 
the exposition. 

Seven St. Paul motor car dealers, 
members of the organization, have 
been chosen as directors to handle 
arrangements for the event. They 
are H. E. Warren, who will act as 


of automobiles. STUDEBAKER ERSKINE MARQUETTE WHIPPET 6 managing director; O. N. Bonney, 
There was nothing complex about | 1931 W. J. Cleland, J. R. Fry, C. P. Joy, 
th ‘ lv 1| Commander sedan, free SEDAN SEDAN SEDAN A. K. McDonald and C. W. Norton. 
e plan. It was merely the unusual | Wheeling, 124” wheelbase, | | rad 1930 1930 “On completion of the new audi 

‘ ‘ be 101 ho wer; yo’ - c i t ® r . . . * - 

one of having the executives, includ- | postunity to buy this upte-| lows : ie oats > om This car is worth $100 a has torium unit, with its large amount of 
ing the sales manager, all four car'| oe ot © 0 Se aaahes 5500 floor space, St. Paul will be in posi- 


Salesmen and the three service men | 
each devote a different day to mak- 
ing from five to seven calls on Ford | 
cdr owners who would be likely to| 
need service work about that time. | 
The service file was brought into | 
play to locate some of the prospects | 
for repair work. Each man also! 





body grudged the sacrifice of his 
day off to hunt for shop work, for | 
all groups engaged in the plan—the | 
executives, the car salesmen and | 
the’ service and repair men—took' 










ee bstan 
enced nies $1250 


PRESIDENT 
1929 


7-Passenger, 6 wire 
wheels; looks and oper- 
ates dike a new car, yet 


only’ ss. -. “8.100 
















1929 


Cabriolet, a chummy car 







Price sands 









STUDEBAKER 


Victoria 8; the car you 
have been looking for at 





Commander sedan; a 
ta own, family car with thou- 


left it — 5650 





mn aking «1-90 


BUICK 


1929 1929 


5-passenger sedan: a de- 
pendable used 00 
car a ae 


= his 7 = - — on his old} GRAHAM Mr. Warren said automobile men 
ustomers in order to stir up service | ; tastic over the {1 
work the car might really need. No- | OAKLAND STUDEBAKER HUDSON PAIGE ee pire = = 


1929 1928 


Well, here is a Hudson 


that should in- ¢ 
terest you at... 300 















STUDEBAKER 
1929 


Dictator, 6 w. w., new 
paint and in excellent 


condition 5550 


throughout 














sion, a conservative gen- 
tleman owned this car; a 





sesedeceeses SORS5 


With 4-speed transmis-| ‘ 


tion to hold an automobile show sec- 
ond only to the national show at 
New York,” Mr. Warren asserted. 
“The amount of floor space avail- 
able for floor exhibits will be ap- 
proximately three times that of the 
old auditorium in which St. Paul 
dealers held their show in 1928.” 


show a building particularly suited 
for the purpose, with downtown lo- 
cation, easily accessible to railway, 
motor bus terminals, hotels and 
cafes, as well as the theaters and 
shopping district. 


the broad view that getting in cus- 1928 Studebaker Commander Sedan ........ $550 1927 Marmon Touring ....... 

tomers for service helped every one 1927 Buick Coupe ..... eeaane geeuas adaeahy $275 1927 ‘Cadillac’5 Sedan .....secsereess-00e-$O5O “Officers of St. Paul Automobile 
concerned, as the greater the number 1927: Packard Sedan ...... Reekccusogneces $650 1926 Cadillac 7 Sedan .....cegsesessecees- S595 Dealers, Inc.,” he stated, “are look- 
of service customers, the greater the 1927 Reo Sedan ....... cehewaeeuariassies $350 1924 Lincoln.7 Sedan ........ eosetumsnunede ing forward to one of the most suc- 
chances for making car sales, re- 1927 Pieree-Arrow Sedan ......,...:+. pascal $595 1924 Pierce-Arrow Touring .....- seeceeee S475 cessful shows ever staged in St. 


sulting in both a busy shop and an 
active sales period. 

“We were surprised,” said Earl L. 
Kunkle, sales manager, “at the} 
number of good prospects for car 
Sales this turning in of service work 
lined up. As for shop work, it was 
by no means composed entirely of 
short and extremely economical 
jobs. Some very good business re- 
sulted.” 

One circumstance that gave the 
house a clue that it was a good time 
to go out and dig up service work, 
was the fact that apperently a large 
number of Ford car owners had 
been repairing their cars themselves, 
Since the firm’s parts sales over the 
counter had increased 40 per cent. 
Some of this “home repair work,” 
it was discovered, had to be done all 
Over again in the Walker Motor 
Sales shop. 

One source of finding work dur- 
ing the period mentioned, was keep- 
ing close tab on wrecks in which 
Ford cars figured. When any of 
these jobs were obtained, it meant 
profitable work. It is regarded as 
likely that the house will repeat 
this plan to promote shop business 
when an opportunity is afforded. 
As an aid to the drive for service 
work, small advertisements at this 
time were run in two community 
weeklies, covering Walker Motor 
Sales service. 

Another plan that has been used 
by Walker Motor Sales, recently, 
this time in finding active prospects 
for new car sales, was the selection, 
from a city telephone directory, of 
a considerable number of names of 
subscribers listed under the “Fox 
Chase” exchange, which takes in, for 
the radius of about a mile, residents 
in the vicinity of the Walker Motor 
Sales. In adopting this plan, Sales 
Manager Kunkle said nothing about 
its source to the salesmen, each of 
whom daily received five names and 
addresses from this list, for a period 
of four consecutive weeks. These 
extra five names for each man 
represented persons to be called on 
in addition to their regular list of 







TRADES ARRANGED 





STERLING A. ORR, INC., Studebaker dealer in West Springfield, Mass., in its used car advertising, stresses 
the fact that the used car market has been steadily lowering prices in the past fifteen years. 


OPEN EVES. 





FREE WHEELING STERLING A. ORR 9 Ime, stevesaxer. 


Used Car Dept., 92 Memorial: Ave.—West Springfield—Tel. 6-7245 


EASY PAYMENTS 


tised in individual boxes with the prices in bold face type 


visited were surprised, pleased, and 
open to the proposition. Three sales 
were made outright in this manner 
and a large number of very good 
prospects found. 

Although the sales manager had 
no way of knowing it in advance, 70 
per cent. of the names listed under 
the “Fox Chase” exchange were 
found to be those of persons who | 
actually are Ford car owners, most 
of them having old models. How- 
ever, the fact that the persons to be 
called on had telephones in their 
homes seemed to point to the prob- 
ability of their being able to own 
an economically priced car, so the 
chance was taken. 


COOPER CHEVROLET BUILDS 
ANOTHER NEW ADDITION 


Camden, N. J., Sept. 16.—Another 
addition has just been completed to 
the Cooper Chevrolet building at 





| 
Cooper and Park Avenues, Penn- 


sauken. A feature of the enlarged 
structure is a new and modern lu- 
britory, which will take care of the 
increased service business of the 
concern. The new addition makes 
the building, including the show- 
room and repair department, just 
twice the size it was last year. 
Gordon Cooper, head of the firm, 
reports that business is good in 
both new and used cars. 


G. F. NELSON APPOINTED 
Des Moines, Ia., Sept. 16—G. F. 
Nelson is the new manager of the 
Ford Motor Company assembly 
plant, according to announcement 


made by A. Huizenga, chief clerk at | 
the Des Moines unit. Prior to ap- | 


pointment to the local post Mr. Nei- 
son held a similar position in the 
Pittsburgh, Pa., assembly plant. 


New Profits from 
Old Customers 


Among your automobile customers are 


many natural prospects for 


oil burners. 


People who own homes and are able 


to buy. 


Why be satisfied with one 


profit from this source when your same 
organization can contact and sell these 
friends of your company? 
The demand for Super equipment is 
present and waiting for some one to 








Cars are adver- 





Paul, due to the new policy of the 
National Automobile Chamber of 
Commerce, inaugurated this year, 
tending toward manufacturers an- 
nouncing new models just previous 
to the first of the year. This means 
that the St. Paul exhibit will be com- 
posed of new cars which up to that 
time have not been shown to the 
public.” 














OMPARED with last year, 


sales of Willys cars in 1931 are 


better than the comparative figures 


for the industry as a whole. This 


indicates a steadily growing con- 


sumer acceptance for Willys products. 


Write or wire for franchise particulars 


Willys-Overland, Inc., Toledo, O. Willys-Overland, Ltd., Toronto, Cam. 





WILLYS 





prospects. Names from the tele-| 
phone directory were selected under | 
various alphabetical divisions, each | 
man receiving a mixed selection, | 
but so arranged that he could make | 
all his calls in one hour. i 

By handing to each salesman | 
what appeared to be five fairly good | 
prospects, with their street ad- | 
dresses, instead of asking him to 
canvass for prospects himself in a 
certain number of blocks, the sales 
Manager placed the salesmen at 
the advantage of approaching these 
listed persons in a confident man- 
ner instead of regarding them as 
“cold turkey.” The result, in some 
cases, was that the persons thus 


fill it. It should be you! 

Super Oil Heators have an enviable 
reputation established over a period of 
ten years. They are operating in A POWERFUL EIGHT .. « 


thousands of homes with complete sat- : a 
! isfaction. A BRILLIANT BNIGHT.. « 
2 NEW WILLYS TRUCKS 


A BIG SIX priced like a four 


Write for particulars about the Super 
franchise. 
Built to heat homes. 


SSN —_ e 


i 


SUPER OIL HEATOR SALES COMPANY 
Hartford, Conn. 
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Guard the Gas Tax 


N a recent issue of the Automotive Daily News there 
appeared a statement by Arthur H. Breed, president of 
the state Senate of California, with regard to attacks that 
are being made on the gas tax of that state, particularly as | 
regards the disposition of the funds. 

. At the soeuan time the entire proceeds of the fuel tax 
in California are devoted to some phase of highway develop- 
ment. The tax is 3 cents. Of this 1 cent goes to new con- 
struction, 1 cent to maintenance, reconstruction and widening, 
and 1 cent to the counties in proportion to registration, to be 
used in new construction and maintenance, As Mr. Breed 
says this is about as equitable a disposition of the tax funds 
as could be made. 

Lately there have come suggestions that fuel tax funds 
should be diverted to other uses than those of the highway 
system. It has been proposed that a cent be added to the 
levy, the money so raised to be used for grade crossing work 
and to relieve unemployment. In Alameda county there has 
been a suggestion made that a county tax of 1 cent be placed 
on motor fuel, the money thus derived to be used for street 
improvements. Mr. Breed further assures us that a dozen 
other schemes are on foot to divort fuel tax funds for all sorts 
of purposes other than highway work. 

He rightly calls attention to the fact that every time a 
motor vehicle owner buys ten gallons of gas, he pays the state 
30 cents in tax. Certainly this is a heavy impost, but motor- 
ists are not protesting, because they know that the money 
goes on the roads that they use. 

Mr. Breed says: “The gasoline tax has proved so accept- | 
able and easy a method of raising revenue that it is placed 
in serious jeopardy by schemes to exploit it for the benefit 
of this and that project.” 

That has been the experience everywhere. Only the 
protests of automotive bodies, backed by votes, has kept as 
much of the gas tax money on the roads as has been done. 
During the coming winter these attacks on fuel taxes in all 
states are going to redouble in fury. The plea for gas tax 
funds to relieve unemployment is going to come from all 
sides. In spite of specious argument, this whole idea is one to 
be killed wherever it comes up. 


| 5th Ave., Pittsburgh, Pa. 


| Campbell, 89 Franklin St., Boston, 


(Continued from Page 1) 


Space E—517-519 
Automatic Coinwrapping Machine 
Corporation, Paul B. Moos, presi- 
dent, 78-80 Greenwich St., New 
York, N. Y. 
Space D—404 
Automatic Signal Corporation, 
Harold Wyman, assistant director of 
sales, 205 Church St., New Haven, 
Conn. 
Space C—306 
The Bender Body Company, Her- 
man Bender, president, West 62d 
and Denison Streets, Cleveland, O. 
Space, 1/3 of C—303 
Bendix Brake Company, Herbert 
L. Sharlock, director of publicity, 
401 Bendix Drive, South Bend, Ind. 
Space, 1/3 of C—303 
Bendix Westinghouse Automotive 
Air Brake Company, Herbert L. 
Sharlock, 401 Bendix Drive, South 
Bend, Ind, 
Space E—611-616 
Bethlehem Steel Company, S. H. 
Yorks, advertising manager, Beth- 
lehem, Pa. 
Space E—536-538 
Blanchard Brothers & Lane, W. 
G. Ressland, secretary, 20 Bruen St., 
Newark, N. J. 
Space 1/3 of C—303 
Bragg - Kliesrath Cor poration, 
Herbert L. Sharlock, 401 Bendix 
Drive, South Bend, Ind. 
Space C—315 and Portion C—316 
The J. G. Brill Company, A. M. 


Robinson, publicity manager, 62d 
and Woodland Avenue, Phila- 
delphia, Pa. 

Space D—427 


The Buda Company, R. B. Fisher, 
vice-president, Harvey, IL 
Space C—329 
Budd Wheel Company, C. L. 
Wenzel, manager, truck and bus di- 
vision, 12141 Charlevoix Ave., De- 
troit, Mich. 
Space. Portion C—316 and Portion 
E—501 
Bus Transportation, Miss Anne I. 
Lisota, manager of exhibits, 475 10th 
Ave., New York, N. Y. 
Space D—431 
Carnegie Steel Company, R. L. 
Twitchell, advertising manager, 434 


Space C—350 
L. C. Chase & Co., Eldon R. 
Mass, 

Space D—422 
Cheatham Electric Switching De- 
vice Company, J. D. Augustus, sec- 
retary and treasurer, 4780 Critten- 
den Drive, Louisville, Ky. 

Space E—577 
Chillingworth Manufacturing 
Company, G. K. Wanamaker, vice- 


—_ 


ment Company, W. E. Huber, gen- 
eral manager, 2070 E. 61st Place, 
Cleveland, O. 
Space, Portion E—501 
Electric Railway Journal, Miss 
Anne I, Lisota, manager of exhibits, 
475 10th Ave., New York, N. Y. 
Space E—514-516, 518-520 
Electric Service Supplies Com- 
pany, L. B. Gawthrop, lith and 
Cambria Streets, Philadelphia, Pa. 
Space E—5ll1 
Electric Traction, Claude L. Van 
| Auken, vice-president and managing 
editor, 431 S. Dearborn St., Chicago, 
Til. 
Space E—528 
Ellcon Company, C. A. 
assistant vice-president, 50 
St., New York, N. Y. 
Space C—317-318 
Fargo Motor Corporation,: A. H. 
Ferrandou, vice-president and sales 
manager, 7900 Jos. Campeau Ave., 
Detroit, Mich. 
Space C—328 
Ferodo and Asbestos, Inc., W. C. 
Dodge, Jr., secretary, P. O. Box 55, 
New Brunswick, N. J. 
Space E—583 
Galena Oil Corporation, 
Trubee, vice-president, 25 W. 
St., New York, N. Y. 
Space E—565-566 
General Car and Coach Corpora- 
tion, O. F. Warhus, president, 42 
Cooper St., Glens Falls, N. Y. 
Space E—568 
General Electric Company, L. W. 
Shugg, advertising department, 1 
River Road, Schenectady, N. Y. 
Space C—344 
General Leather Company, F. R. 
Wilhelmy, vice-president, 414 Fisher 
Building, Detroit, Mich. 
Space C—304 and C—309 
General Motors Truck Company, 
H. E, Listman, vice-president di- 
recting motor coach sales, South 
Boulevard, Pontiac, Mich. 
Space E—571 
General Steel Castings Corpora- 
tion, C. P. Whitehead, assistant to 
vice-president, Commonwealth Di- 


The 
Koenig, 
Church 


W. A. 
43d 





a Granite City, Ill. 


Space E—549 
Globe Ticket Company, W. P. 
Snow, general sales manager, 112 
North 12th St., Philadelphia, Pa. 
Space D-426 
W. S. Godwin Company, Inc., W. 
S. Godwin, president, Race and Mc- 
Comas Streets, Baltimore, Md. 
Space E—548 
Gold Car Heating and Lighting 
Company, Franklin H. Smith, as- 
sistant treasurer, 220 36th St., 
Brooklyn, N. Y. 
Space C—331 
The Gunite Corporation, Lee R. 





president, 50 Church St., New York, 
N. Y. 

Space E—530-531 
Barron G, Collier, Inc., Edwin C. 
Faber, vice-president, 220 W. 42d 
St.. New York, N. Y. 





Mr. Breed concludes his statement by saying: “Our 
well worked out plan for developing and maintaining our 
state highways has stood the test of several years’ experience. 
It would in all probability be ruined if there is to be a general 
onslaught on the gas tax.” And that goes f-~ every state in 
the Union. 


HERE is an extremely interesting case on just now to 

determine the right of a town or village to charge a fee 
for parking cars on the streets of the municipality. The town 
in the case is Long Beach, Long Island, whither motorists 
from New York and the vicinity flock on holidays and even 
at other times. The fee charged for parking has been 50 
cents on Saturdays, Sundays and holidays and 25 cents on 
other days. 

The New York Automobile Club, the energetic organiza- 
tion that protects the interests of car owners in New York 
and the metropolitan district, instituted a fight against the 
ordinance under which Long Beach has been collecting this 
fee. The final decision will be made on September 18, but in 
the meantime Long Beach officials are not enforcing the law. 
When car owners pay the fee they do so as a voluntary con-| 
tribution to the exchequer of the village they are visiting. 

This whole idea of municipalities joining in the general 
rush to tax the motor car has dangerous possibilities. If it| 
is permitted to go unchallenged, we shall eventually have 
state taxes of every kind, then city gas taxes, license fees, | 
parking fees and whatnot and why should not the counties | 





join in this profitable campaign to mulct the motorist? Why |Inec. J. J. Edwards, vice-president, 
| Plum and Solar Streets, Syracuse, 
N. Y. 


not, did we say’? There is no question that they will unless the | 
motoring public rises in a body and refuses to be further} 
bilked. 





Childers, advertising manager, An- 
derson, Ind. 


L. B. Boyd, 
Street, La Porte, Ind. 


B. Grant, manager, dowmetal sales, 
Midland, Mich. 


A. E. Pratt, manager transportation 
sales, 1616 Walnut St., Philadelphia, 
Pa. 


| York, Pa. 


pany, 
| Van Buren St., Chicago, Il. 


McCullough, sales manager 302 
Peoples Ave., Rockford, Ill. 
Space E—507 
Hale & Kilburn Company, R. F. 
Stubblebine, Eastern sales man- 
ager, 1800 West Lehigh Ave., Phila- 





Space E—512 
Consolidated Car-Heating Com- 
pany, Inc., Cornell S. Hawley, presi- 
dent, 413 N. Pearl St., Albany, N.Y. 
Space C—320 
Crew Levick Company, 
Staples, 400 N. Broad St., 
delphia, Pa. 
Space C—348 
Delco-Remy Corporation, 


G. B. 
Phila- 


Foust 


Space C—322 
The DeLuxe Products Corporation, 
vice-president, Lake 


Space C—353 
The Dow Chemical Company, L. 


Space, Portion C—316 
E. I. du pont De Nemours & Co., 


Space E—579 
C, 1. Earll, 142 Susquehanna Ave., 


Space, Portion C—319 
Economy Electric Devices Com- 
L. Gould, president, 30 W. 


Space E—524 
The O. M. Edwards 


Company, 





Space E—610 
The Electric Railway Improve- 





delphia, Pa. 
Space C—349 
Haskelite Manufacturing Corpora- 
tion, C. E. Scott, 120 S. LaSalle St., 
Chicago, Ill. 
Space C—351-352 
Hercules Motors Corporation, Lon 
R. Smith, assistant director of sales, 
Canton, O. 
Space E—506-508 
Heywood-Walkefield Company, 
George E. Cornwall, manager rail- 
way sales, 174 Portland St., Boston, 
Mass, 
Space D—420 
Highway Service, Inc., Milton 
Burghardt, president, 11 N. 6th St., 
New Bedford, Mass. 
Space C—324 
Hunt-Spiller Manufacturing Cor- 
poration, V. W. Ellet, vice-president, 
383 Dorchester Ave., South Boston, 
Mass. 
Space E—601 
Hyatt Roller Bearing Company, 
H. M. Carroll, advertising manager, 
P. O. Box 476, Newark, N. J. 
Space E—547 
Hyman Register Corporation, W. 
L. Tenney, vice-president, 321 Wal- 
bridge Building, Buffalo, N. Y. 
Space D—429 
Illinois Steel Company, C. R. 
Moffatt, advertising manager, 208 
S. LaSalle St., Chicago, Ill. 
Epace 4% C—307 
Internaticnal Motor Company, R. 
A. Hauer, vice-president, 25 Broad- 
way, New York, N. Y. 










23-30—Minneapolis, 


30-Feb. 6—Chicago, Ill, 


History 


a 


Space D—401-403 
The International Steel Tie Come 
| pany, T. J, Lavan, general manager, 
| 16702 Waterloo Road, Cleveland, O, 
Space C—326 
Johns-Manville Sales Corporation, 
John P. Syme, 292 Madison Ave., 
New York, N. Y. 
Space C—305 
S. Karpen & Bros., George B,. 
Cross, 811 South Wabash Ave., Chi- 
cago, Ill, 


Space C—346 
Kelton-Aurand Manufacturing 
Company, A. L. Harris, vice-presi- 
dent and general manager, Morton, 
Bay City, Mich, 
Space C—327 
The Leece - Neville Company, 
Arthur A. Skinner, general sales 
manager, 5363 Hamilton Ave., Cleve- 
land, O. 
Space C—330 
Libbey-Owens-Ford Glass Com- 
pany, Bryan Warman, advertising 
manager, Nicholas Building, To- 
ledo, O. 
Space D—432-435 
The Lorain Steel Company, S. J. 
Cotsworth, sales agent, 1710 Widener 
Building, Philadelphia, Pa. 
Space E—533 
P. O. Lund, 2 West 6lst St., New 
York, N. Y. 
Space E—552 
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Company, M. Macdonald, vice-presi- 
dent, 5015 Wellesley Ave. S. E., 
Cleveland, O. 
Space % of C—307 
Mack International Motor 





Truck 
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| COMING EVENTS | 


Na SSS 


SEPTEMBER 


8-17—Utrecht, Holland. Utrecht Pair bus 
and truck show. 
16-17—Atlantic City, N. J. 
troleum Association, 
ing. Hotel Traymore 
1j—Chicago, Ill. Stee] Founders Society, 
convention. 
20-26—-Springfield, Mass. 
Exposition 
21-25—Boston, Mass. American Welding 
Society. meeting. The following so- 
eleties wil) participate: American 
Society for Steel Treating, American 
Welding Society, Iron and Steel 
Division, A. S. M. E.; Machine Shop 
Practice Division, A. S. M. E.; Iron 
and Steel Division, A. I. M. E.: In- 
stitute cf Metals. A. L. M. E. 
28-29—Atlantic City, N. J. Nationa! Asso- 


Nationa) Pe- 
annua) meete 


Eastern States 


ciation of Moeor Bus Operators, 
fifth annua) meeting. Hote) Am- 
bassador. 

26-Oct. 2—Atlantie City, N. J. American 
Electric Railway association, an- 
nual meeting. 

OCTOBER 
1-11—Paris, Franee. international Auto- 


mobile Salon, 

2- 3—Houston, Tex, American Institute 
of Mining and Metallurgica] En- 
ineers. petroleum division meet- 


ng 
j- 8—Detroit, Mich. Society of Automo- 
tive Engineers, national production 


meeting. 

12.13—Pittsburgh, Pa. Pennsylvania Auto- 
sponses rades Association, conven- 
on, 


t2-16-—-Ceionge, 1, Nationa! Safety Coun- 


ci 
14-16—Pittsburgh, Pi. Society of Indus- 
trial] Engineers. convention. 


14-15—Albany, N. ¥Y. New York Automo- 
bile Dealers Association, convention, 


15-17—Pittsburgh, Pa. American Gear Man- 
ufacturers Association, convention, 
15-24—London, England. Internationals 
Motor Exhitition. Olympia Hall. 
19-22—-Chicago, Ill. National Hardware 
Association, convention. 
22-28—Prague, Czecho-Siovakia. Interna- 
tional Automobile Exposition. 
22-28—Prague, Czecho-Slovakia. Interna- 
tional Avtomcbile Exposition. 
23—New York City. American Iron and 
Steel Institute, convention. 
27-28—Chicago, Ill. American Railway As- 


sociation, Motor Transport Di: .ion, 
meeting 

NOVEMBER 
Copenhagen, Denmark., Motorcycle, 


truck and bus exposition. 

5-14—London, England. International Com- 
mercial Motor Transport Exhibition, 
Olympia Hall. 

10-12—Chicago, Ill, 
Institute, annual 
Stevens. 

28-Dec. 9—Brussets, 
Salon. 

30-Dec.4—New York City. American So- 
ciety of Mechanical Engineers, an- 
nual mecting. 

DECEMBER 

7-12—Atlantic City, N. J. Motor and 
Equipment Association and National 
Standard Parts Association, Joint 
Trade Show 


American Petroleum 
meeting, Hotel 


Belgium. Automobile 


9-11—Atlantic City, N. J. American In- 

stitute of Chemical Engineers, meet- 

ing ; 
JANUARY 

11-14—Detroit, Mich. American Road 


Builders Association, 
convention and show 
9-16—New York City. National Automobile 


twenty-ninth 


Chamber of Commerce, National 
Automobile Show 
9-17—Los Angeles. Annual Automobile 


Show of the Los Angeles Motor Car 
Dealers Association. 
Annual 
Minneapolis 
Trade Association. 


Automobile 
Show of Automobile 
National Automo- 
bile Chamber of Commerce, Nation- 
al Automobile Show. 
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Design Development of 
Oil Control Rings 


By D. M. SMITH 
Works Manager McQuay-Norris Manufacturing Company 


MONG the m 


the performance of an internal combustion engine, one | 
of the most outstanding is the development of the oil ring. 
While it has been only a few years from compression rings | 
to the high unit pressure oil ring of today, the importance ot | 


this problem has required the 
ing engineers. 


attention of many of our lead- | 


The theories of operation, the tests, together | 


y Production -- Engineering -- -Factory 


| 


many problems that have arisen in impr oving | 


with the progress made in developing a ring of high unit | 


pressure, are most interesting. 

Previous to 1916 all rings used in 
a motor were known as compression 
rings. Oil pumping was not a prob- 
lem then. 
slow aS compared with today, so, 
consequently, oil pressures were very | 
low. In some of the earlier gas en- 
gines as little as three to ten drops | 
of oil a minute was supplied toa cyl- 
inder, and speeds of from 800 to 1,000 
r. p. m. were considered high. The 
surplus oil on the cylinder wall was 
in such a small quantity that the 
compression rings were fully capable 
of controlling it. The problem was 
the shearing or scraping of the oil 
from the cylinder wall on the down 
stroke. 

The public demand for faster cars 
started a new development of motor 
designs. Naturally, higher motor 
speeds was the result, and that re- 
quired more oil for proper lubrica- 
tion. The surplus oil on the cylin- | 
der wall increased to where the 
compression rings with their square- | 
cut scraping edge were not suffi- | 
cient. 

The changing of this lower shear- | 
ing edge so as to form an acute| 
angle with the face of the ring and 
also form a groove or reservoir in | 
the corner was the first develop-| 
ment from the plain compression 
ring. This groove in the corner of 
the ring not only increased the 
shearing action, preventing the oil 
from passing the face of the ring, 
but also provided a storage space. 
This all had the tendency to reduce 


the pressure built up at the face of | 
the ring, enabling the face of the | 


ring to maintain a close contact 
with the cylinder wall. 

Motor speeds were still relatively 
slow. It was not until 1924 or 1925 
that sufficient changes in motor 
speeds and oil pressures had been 
made to warrant changes in the oil 
ring equipment. The problem was 
still the maintaining of a close con- 
tact between the face of the ring and 
the cylinder wall, so the scraping 
edge could function. The oil pres- 
sure built up at the lower corner of 
the ring was so great that it was 
actually collapsing the ring. A 
“surf-boarding” was taking place. 
The rings were riding over the oil 
film on the cylinder wall. 

Visualizing this problem from a 
“surf-boarding” action, it was quick- 
ly seen that an opening cut through 
the ring from the face to the back 
would relieve this pressure and 
again allow the scraping edge to 
shear off the surplus oil and allow 
the groove to distribute this oil. 
Then by drilling holes in the bottom 
of the ring groove the oil could be 
drained back into the crank case. 
These openings were termed ventila- 
tions, and operated, as stated above, 
by relieving the pressure being built 
up on the face of the ring and again 
bringing the face of the ring in close 
contact with the cylinder wall, so 
that the scraping edge and groove 
could function. 

In most cases single ventilations 
were used. In more severe cases two 
ventilations side by side were cut 
through the ring. 

The public’s clamor for speed, 
however, seemed to know no end. 
First, as stated above, the compres- 
sion ring, with its square edge, was 
sufficient for shearing the oil film 
from the cylinder wall. Then, next, 
the oil ring with a groove cut in the 
lower corner, SO as to form a knife- 
like shearing edge and a distribut- 
ing groove, was necessary. Then 
the ventilation, to keep the face of 
the ring in close contact with the 
cylinder wall, so the shearing edge 
and groove could function. These 
were all satisfactory, each design 
accomplishing the problem of hold- 
ing the face of the ring in contact 


Motor speeds were very | 


with the cylinder wall in the motor 
for which it was designed. Engine 
design was changing rapidly. Multi- 
engines, with increased 
number of cylinders, were coming 
linto use. They were designed for 
lextreme road speeds and a wide 
range in performance. Engine 
speeds of 4,000 to 5,000 r. p. m. were 
not unusual. These speeds required 
that the pistons be literally flooded 
with oil in order to insure proper 
lubrication. Instead of using one 
oil ring, most manufacturers were 
| using two oil rings, and in a great 
|number of cases three rings were 
necessary. 

Oil rings had already been de- 
| Signed up to nearly their maximum 
\loading, the limitations, of course, 
|being the thickness and strength of 
ithe material. With the flooding of 
the cylinders and the extreme pres- 
| sures on the bottom edge of the 
lring, higher unit loadings were nec- 
lessary to maintain close contact of 
| the face of the ring with the cylin- 
der wall. This could only be ac- 
| complished by additional relief on 
| the face of the ring. This addi- 
tional relief could not be cut all the 
|way through the ring, because in 
| cutting away the material the total 
‘load of the ring would be reduced. 
|However, if the face of the ring 
‘could be slightly relieved on both 
sides and ends of the ventilations 
no appreciable reduction in total 
load would be made. Due to the 
|same total load being supported by 
only a fractional part of the face, 
an increase in unit load would be 
the result. 

This high unit load, or high unit 
pressure again brought the face of 
the ring in close contact with the 
cylinder wali, allowing the groove 
in the lower corner to thoroughly 
scrape the surplus oil from the 
cylinder wall and distribute it 
equally to all parts of the cylinder. 
Further, due to the narrow lands, 
there was not the tendency to wear 
the ring oval when installed in a 
motor where the clearance between 
the piston and cylinder wall was 
large. 

The high vnit pressure ring, then, 
is the latest development in oil 
control. The high unit pressure is 
merely a means, accomplished by 
relieving the face of the ring around 
the ventilations, devised to assist 
the ring in maintaining a close con- 
tact with the cylinder wall. The 
ventilations leading out of the re- 
lieved areas carry the oil back 
through the drilled holes in the 
bottom of the ring groove to the 
crank case. The face of the oil 
ring, then, being in close contact 
with the cylinder wall, allows the 
scraping groove to shear the oil 
film from the cylinder wall and 
distribute it uniformly for proper 
lubrication. 


AMERICAN CHAIN CO. 
ISSUES NEW CATALOG 


A new thirty-two-page catalogue 
has just been issued by the Ameri- 
can Chain Company, Inc., showing 
the various types of Weed chains 
and Weed accessories. 


The book carries a complete listing 
of all Weed products. The story is 
told in simple form, easily readable. 
It is amply illustrated. It carries 
price and sales information needed 
to be able to sell Weed chains and 
other Weed products. 

The book is punched at the upper 
lefthand corner so that it can be 
hung behind the counter for ready 
reference. It will be furnished free 
of charge to any dealer asking for it, 


| cylinder 

















TRENTON RADIATOR 
ANNOUNCES NEW 
VELVET HEATER 





NEW Kramer Velvet Heater 


The Trenton Auto Radiator Works 
announces a new Kramer automo- 
bile heater, known 
Heater. This heater is 
with an _ oil-less bearing motor, 
thermostat and fittings, ready for 
installation, which takes, the manu- 


facturer states, just about thirty 
minutes. 
The advantage to the dealer is 


stated as being the fact that only 
one model heater, with a few ther- 
mostats, will service all cars. The 
warmed air 
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and automatically. ly. Shut- ) ply due to vaporized gasoline form 


ters and deflectors are eee ae in the system and intermit- 
to do away with annoying rattles z ; 

|Models for Ford and Chevrolet ap- | tently stopping the proper supply 

plication list at $17.50. For other|of fuel to the carburetor. This 

cars the price is $19. vapor is caused by the boiling of 

E the gasoline in the system due to 

NEW WATSON DEVIC cessive heat, which is transmitted 

ELIMINATES CAUSES to fuel in various way from the 

. time the fuel leaves the supply tank 

OF VAPOR LOCK until it reaches the carburetor jets. 

| Vapor lock causes the condition 

variously described by motorists as 

| flat spots, stumbling, faultering, 

| missing, jerking, bucking or an un- 

|certainty of motor performance. The 

lignition and carburetor are often 


as the Velvet | | 
equipped | § 





is stated to be spread! to the interr uption of the fuel Sup | 


|}put badly out of adjustment in at- 
tempts to overcome this trouble. 
The “Vapor Unlock” device is 3 
linches in diameter by 4 inches in 
| height and is to be installed in the 
|fuel line between the carburetor 
| and the supply (whether it be cam- 


Barrie re PATE | |shaft pump, electric pump, vacuum, 
AND FLOAT SUPPORT . gd F ; It is 


pressure or gravity system). 
installed with its lower outlet above 
GASOLINE the carburetor float level and as 
Ourtér To } close to the carburetor as conditions 
CARBURETOR} will permit. This arrangement is 
designed to furnish an adequate 


supply of solid gasoline to the car- 
buretor under all conditions. Vapors 
formed in the system are released 
; automatically as they are formed. 
| This device is manufactured by the 
Pitts- 





WATSON Vapor Unlock 
“Vapor lock” is the name applied Watson Stabilator Company, 
burgh, Pa. 


—_——_——— 











NASH TOPICS 








NASH THRILLS AMERICA! 





Cities’ Officials Seek 
Nash Speed, Stamina, 


for Better Service 


Adopt Nash Cars as Ideal 
City Equipment 


The flashing speed, stamina 
and economy of Nash cars have 
brought about their widespread 
adoption by police departments 
and city and state officials, ac- 
cording to reports received by 
Nash officials from twenty-five 
cities situated in every section 
of the country. 


Nash Cars in Municipal Service 


Among the cities and states which 
have adopted the Nash cars are Chi- 
cago, where twenty-three Nash cars are 
in active detective bureau service; Mil- 
waukee, where city and county officials 
are using 25 of the new 
cars; Los Angeles, where 
21 Nash cars are serving 
police and municipal offi- 
cials in the territory; 
Portland, Oregon, where 
thirteen cars are in use 
by state officials and five 
by city officials; and 
Boston where 16 Nash 
cars are serving various 
public departments in 
the territory. 





Standardize on Nash 


Included in the public 
service list so far received 
are: New Orleans, Okla- 
homa City, Omaha, 
Phoenix, Pittsburgh, 

Salisbury, Md.; San An- 
tonio, Texas; St. Joseph, 
Mo.; Topeka, Kansas; 
Atlanta, Ga.; Baltimore, 
Birmingham, Buffalo, 





Flashing Nash Speed for Chicago 


Dealers Are Hosts to 
Delighted Motorists 
Thru “Guest Ride Plan 


Nash dealers made hosts of new friends and acquainted 
thousands of American motorists with the striking performance 
advantages of the new, sound-proofed Nash cars and the brand 
new kind of Nash synchro-shift free wheeling as a result of the 
unique National “Guest Ride” plan which has been made so 
signal a success by the co-operation of The Nash Motors Com- 
pany and its great merchandising organization. 












Hospitality Demonstrations munities and enjoy the new sensation 
of a sound-proofed and synchro-shift 
free wheeling ride without obligation 
on their part. 

As a result many people who had 
had no intention of purchasing new 
cars “‘went Nash.” 

They learned the striking difference 
between Nash synchro- shift free wheel- 
ing and ordinary free wheeling and the 


striking difference be- 
Police 


Unlike many demonstrations staged 
in the past, the special demonstration 
week which began August 30, was 
considered a purely educational mo- 
toring event. The public was extended 
the hospitality of Nash dealers and 
distributors in every part of the coun- 
try and all motorists were invited to 
visit Nash headquarters in their com- 





tween a Nash sound- 
proofed ride and an ore 
dinary automobile ride, 
Wholesale contacts 
were made. New friends 
flocked to the Nash banner, 
The sheer performe 
ance superiority of the 
new cars won staunch 
endorsement from the 
motoring public! 


New Cars Their 
Own Best Salesmen 


Both the company and 
its dealers wanted the 
public to thoroughly un- 
derstandtheperformance 
qualities of Nash syn- 
chro-shift free wheeling 

the most striking sell- 
ing point of recent years, 
and to learn the impor- 
tance and desirability of 
Nash “‘silence engineer- 





Charlotte, N. C.; Cin- ti ze ? Nasl 
cinnati, Dallas, Texas; ‘THe NTY-THREE new, sound-proofed Nash 994 Sedans, ing”. 
Denver, Jacksonville, with the new Nash synchro-shift transmissions and other rhe new kind of Nash 
Florida; and Kenosha, striking performance advancements, make up this new free wheeling provides 
silent, synchro-shifting 





Wisconsin. 

In Neenah, Wis., a 
city of 9,200, nineteen 
Nash cars are in use by 
municipal officials, 


‘pursuit fleet’”’ 
Chief Norton of the au and other police officials are seen 
congratulating H. 
tributor, on the eficie ncy of the Nash cars. 






now in use by the Chicago Detective Bureau. 





of transmission gears and 
silent second speed accel- 
eration in addition to 
selective free wheeling. 






Hollingshead, the Chicago Nash dis- 
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A MOST important contribution to | 
better understanding cf the) 
present economic depression is a | 
chart »mpiled recently | Cc". | 
Leonard Ayres, economist of the} 
Cleveland Trust Company, showing | 
the trend of American business since | 
the birth of the nation. 
Col. Ayres’ chart, which is repro- 
duced above, _acting as a _ business 





3,000 SEEK LICENSES 
FOR BUSES IN BAY STATE 


Boston, Mass., Sept. 16.—Over | 
3,009 applications for licenses to op- 
erate buses, required by a new Stat- 
ute passed by the last Legislature, 
have been received by the Depart- 


ment of Public Utilities, Railroad, | 


Railway and Bus Division, Director 
Henry Seward announces. 
The new law requires operators 


of buses to obtain a license from the | 
addition to the onv|* 


department in 
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seismograph, records every tremor 
felt in the American business world 
since 1790. .A close study of this 
chart shows that after each war in 
which the United States has been 
engaged there has been a primary 
post-war depression, followed a few 
years later by the secondary post- 
war depression, which usually lingers 
longer, and is of greater intensity 








PROMOTES | 
RUSSELL KOENITZER 

Detroit, Sept. 16.—Russell Koenit- 
zer has been appointed representa- 
tive in the Detroit-Cleveland terri- 
tory by Belden Manufacturing Com- 
pany. He has been with Belden for 
over seven years in the production, 
sales service and advertising divi- 
'sions. With this experience he has 
|}gained a thorough knowledge of 
Belden products and a wide ac- 
quaintance ir the automotive, elec- 
trical and radio marchandising 
| fields. In his territory he will have 
|full charge of the Belden line of 
spooled wire, battery cables, Belden- 
sets and other 





required by the registry of motor 
vehicles and the owners of buses to 
obtain a permit for each vehicle | 
from the department. 


MENGEL BODY REOPENS 
HICKMAN, KY., PLANT) 


Hickman, Ky., Sept. 16.—The local | 
plant of Mengel Company has re- 
sumed operations after a shutdown 


of several weeks, with 200 employees | 


on duty. 
Operations will be continued for 
an indefinite period. 


lac ignition cable 
automotive products. 


toe S LINE TO REPLACE 
N. H. STREET RAILWAY 
Concord, N. H., Sept. 16.—The 
Public Service Commission has au- | 
thorized the discontinuance of the 
|Manchester and Nashua _ Street 
| Railway. The road, owned by the 
| Public Service Company of New 
Hampshire, was started in 1907. The 
commission also authorized the 
Boston & Maine Transportation 
Company to operate a bus line along 
| the route abandoned by the trolley 
company. 








| Electrical Company, 
White River Junction, Vt., and Man- 
Brat- 
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than the first. From this Col. Ayres 
draws the conclusion that if we 
would avoid depressions we must 
first avoid wars. 

It is encouraging to note that 
more of the years in this century 
and a half of time were prosperous 
than were depressed. On the other 
hand, it is obvious from this chart 
that the present depression has 


RUSCO APPOINTS 
FOUR NEW OUTLETS 


Middletown, Conn., Sept. 16.— 
Four new distributors and one semi- 
distributor were appointed this week 
by the Russell Manufacturing Com- 
pany, manufacturer of Rusco brake 
linings and more than 400 other 
automotive fabric products. 

They are: Athens Automotive | 
Service,29 East Carpenter St., Athens, 
O.; Steuben Sales Company, 102 
Broadway, Hornell, 
27 Maple St., 
ley Brothers, Inc., 22 High St., 
tleboro, Vt. 


COMSTOCK IN NORTHWEST 

Seattle, Wash., Sept. 16—H. M. 
Comstock, sales manager for the 
Pacific Coast division of Simplex 
Piston Ring Company, with head- 
quarters in Oakland, Cal., is in the 
Northwest for five weeks. He an- 
nounces a change in distribution 
methods, with ambitious plans for 
future business. Colyear Motor 
Sales Company has been added as 
a distributor. 





N. Y.; Seward | 





Pa 


{ COOL 1068 


ria \ | A hd 





SaE35 
. ane 
fe A ae 


wan een Py a 
Woe we AES CPL 









“1 teat 


1905 | 1906 | 1907 | 1908| LoeD | 19tG) £914 | 19EZ, LAD! 1014) 1905 | 1994/ 99)7 | 1928) 1019) 19Re) 1927) teRD, 29E3) L9Ee (98S | (9B6 | 19E7 tees) 187d, 1990) 1837! 


back to the days before the Civil 
ilar depression in the past, and that} War. The present chart, however, 
even the much-touted Coolidge is much more comprehensive and 
should prove of great value as an 
prosperity fell considerably short of | aiq in avoiding business depressions 
some of the more spectacular uplifts; in the future. In reproducing this 
in the early days of our nation. chart the dates were somewhat 
Some months ago Col. Ayres pub-/ blurred. Each vertical line of the 
lished a similar chart, which carried! graph indicates the elapse of one 
the outline of American business! year’s time. 


reached a lower point than any sim- 














| HOFFMAN 20 Give swe | COMMITTEE T TO ) STUDY 

ALKS TO SAFETY GROUP 

| 

Trenton, N. J., Sept. 16.—State BAY STATE INSURANCE 
, Motor Vehicle Commissioner Hof- Worcester, Mass. Sept. 16—Ex- 


eerie oa aa at Ge | ecutives of automobile clubs from 
—— wy Cees all parts of the state, at a confer- 


- = pee ge ee op | ence here on the proposed 1932 com- 
i = ae oe oe pulsory automobile insurance rates, 


i ri 
National Safety Council. He will appointed a committee of three 


| discuss * ‘State-Wide Accident Analy- 
| sis” at a meeting on October 14 and | | members to study the entire auto- 


|two days later will talk on “The | mobile insurance situation and rec- 


State Responsibility of Uniformity |ommend action to be taken before 
of Traffic.” the Legislature in the form of 


. changes in the present statute or 
| VALLEY CHEVROLET, INC., /an entirely new bill. 
BUYS FOR EXPANSION) Holyoke, Pittsfield and Springfield 
Mesa, Ariz., Sept. 16 (UTPS).—The | were represented at the conference, 
| Charles M. Reed manager, with! which was held behind closed doors 
display rcoms at 221 West Main St., 


| in the Chamber of Commerce rooms. 
in Mesa, announces the completion ! 


| Harry F, Stoddard of Boston, Ed- 
| ward W. Minahan of Taunton and 
of purchase of the former Mesa Clarence J. Biladeau of Pittsfield 
Motor Company. With a service de- | were named as the committee to 
partment equipped to handle all | study the situation and report to 


, _| another conference of the club ex- 
Cheveciet work, painting, glass out ecutives to be held sometime within 


ting, etc., all departments have been | sixty qays. 

completely reorganized to give 100 

per cent. Chevrolet sales and service. 

A branch of the firm is located in 
Chandler. 











CLASSIFIED “ADVERTISEMENTS 
IN THE AUTOMOTIVE DAILY 
NEWS BRING RESULTS 


Cumulative New Commercial Car Registration Statistics, August, 1931 


Returns for today: Arkansas, Maryland, Minnesota, New Hampshire, North Dakota, South Carolina, Wisconsin and Distric tof Columbia. 


In this table ten states and 

















the District of Columbia. 
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Essex, FWD, -Fargo, Paige, Relay and Rugby are now included in the Miscellaneous Column. 
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G. M. T. Completes Survey 
In Milk and Dairy Business 


ONTIAC, Mich., Sept. 16.—Saving 
on delivery costs offers the best 
opportunity of increasing profits in 
the milk and dairy business. This is 
the finding of an exhaustive survey 
of that business just completed by 
the General Motors Truck Company 
here. 


The results of this study, covering 
the entire United States and requir- 
ing sixteen months to conduct, have 
given the company valuable infor- 
mation for use in the design and 
construction of trucks, according to 
a foreword by Paul W. Seiler, presi- 
dent of the company. The entire 
report has been published by the 
company in a 28-page copyrighted 
booklet. 

The cost of milk and dairy distri- 
bution takes from 11 to 12 cents out 
of every income dollar, showing that 
the retail cost of delivering milk is 
eleven times as high as that of the 
butcher, baker or grocer, and that 
the wholesale cost is from six to 
twelve times that of the wholesale 
food or produce house and close to 
that of the wholesale bakery. There- 
fore the report draws the conclusion 
that: “In the more economical, 
























CURRENT PRICES 


profit-planned delivery the average 
milk, ice cream or dairy products 
firm has its very best opportunity to 
increase profitable income.” 


Major time losses in delivery of 
these products are divided into three 
classifications—garage and shop, 46; 
loading, 31, and route, 23 per cent., 
showing that the greatest loss is due 
to truck lay-offs for repairs. As a 
truck’s time is figured at from $5.72 
to $10.34 a day, or more than 1 cent 
a minute, this loss mounts up to 
considerable if not given careful at- 
tention, the survey finds. “If trucks 
lose only a few minutes out of each 
hour during the day,” it states, “the 
total losses for a fleet soon climb to 
staggering proportions. For exam- 
ple, if a retail truck loses one week 
out of a year, as can easily happen, 
the loss to the owner in terms of 
fixed costs is over $40. And if a 
wholesale delivery truck is laid up 
for the same time, the loss is more 
than $60.” 

Delays in loading, the report 
states, are due largely to physical 
handicaps in layout and equipment 
and to lax or inefficient methods of 
management while route delays are 








AUBURN—8-98. 127 W. B. DE SOTO—Six. *169% 0. A. 
Standard Models 5 2-dr. Sedan..,.695/5 Touring ....... 795 
2-dr Brougham. .$45;\Con. Cabriolet. .1,045 2 Stand. Coupe. , .740!2-4- Roadster.. 795 
4-dr. Full Sedan. .995|Con. Phae. Sed..1,145 2-4 Coupe (RS). .775/2-4 Con. Coupe 
B Man's Coupe. 995 5 4-dr. Sedan WIG. Se xeennareas 25 
| 8s 25 
AUBURN—S-98A. 127 W. B. co Se oe oe 
Custom Models DE SOTO—8-Cyl. "77 0. A. 
5 2-dr. Brough.1,145 Cabriolet (R.S.).1,245 2 Business Coupe 965|5 Touring 1,035 
5 4-dr. Sedan. 1'195|5 Con, Pha. Bed |1.343 oo, aa - ae 
an's Coupe. 1 196 eee (ae te 995, (RS) ......-.1,075 
AUBURKN—8 Cyl. 136 W. B. 5 4-Dr. Sedan ..995 
Sta P 
_ a — DE VAUX—6 cyl. 113 W. B. 
 ** wait 5 Stan. Sedan 5 Spt. Sedan 
AUBURN—8 Cyl. 136 W. B. (Painted | (5 wire wheels) 745 
coe © wheels) .......685/5 Del. Coupe 
7 Sed: aie 2-4 Stan. Coupe (5 wire wheels) .795 
edan... 1395 (Painted 5 Custom Coupe . 
_ . . a . WD. sc asewse 685 (6 wire wheels) .845 
AUSTIN—4 Cyl. 75 W. B. 2-4 Spt. Coupe 5 Custom Sedan 
Business. Coupe. .330/De Luxe Coupe 525 (5 wire wheels) 745 (6 wire wheels) 845 
Standard Coupe..395!2 Cabriolet 550 sE—6-Cy 1 ) 
Runabout... - ; DODGE G-Cyl. 114.4 W. B. 
2 Coupe (5 wire 2 Coupe (6 wire 
BUICK—8-50. 114 W. B. wheels. R. M.' 815: wheels, 2 F. W.'850 
2 Coupe (4 woo 5 Sedan (5 wire 
2 Bus. Coupe...1,025/5 Phaeton .....1,055 ere Oe of 1 F. W.)860 
5 2-dr. Sedan...1,035'4 Spt. Coupe....1,055 2 Coupe (5 wire 5 Sedan (4 wood 
4 Spt Roadster. 1,055'5 4-dr. Sedan 1,085 wheels, 1 F. W. 830! wheels, 1 F. W.)860 
4 Conv. Coupe...1.,095 2-4 Coupe (R. S.) 5 Phaeton (4 wood 
BUICK—8-60. . B. (5 wire wheels, wheels) ..... ,es 
c * 0. 118 W. B R. M.) .835\2-4 Coupe (6 wire 
2 Bus. Coupe...1,285|5 Phaeton.......1,335 2.4 Coupe iR. 8.) wheels, 2 F. W.) 
4 Spt. Coupe...1,325/Spt. Roadster. ..1,335 (4 wood wheels, (R. 8.) Pesta 870 
5 4-dr. Sedan...1 355 : R. 4 Swine’ 835'5 Seda (¢ rood vat 
JICK—S8-80. 12 . B Sedan 7 wire | wheels, . W.)87 
BUICK—6-s0. 124 W. B __ wheels, R. M.) 845.5 Sedan’ (6 wire 
4 Coupe ........1,535/5 4-dr. Sedan. ...1,565 5 Sedan (4 wood | wheels, 2 F. W.)880 
BUICK—8-90. 132 W. B. wheels, R. M.) 845 5Sedan (6 dem. 
4 Spt. Roadster. oe 4-dr. Sedan...1,785 Roadster ........ 850! wood wheels, 2 
w BOMSENG, w20cas 1,6204 Conv, Coupe. .1,785 2-4 Coupe (R. 8.) S We) acves .. -890 
2 Spt. Coupe...1, 740.7 4-dr. Sedan 1,935 (5 wire wheels, | 
7 GD nccwses 1,765'7 Lim. Sedan. . .2,035 2 P. W.) ccoce. 850) 
CADILLAC—V-8. Fisher Custom. 134 W. B. DODGE—8-Cyl. 11814 W. B. 
2 Coupe ..... -2,695,;2 Con. Coupe...2,945 2-4 Coupe (R. 8S.) eee 1135 
5 Coupe ....... S. tee t BOGAN ..cccere 2,945 (5 wire wheels, 5 Sedan (4 wood 
5 Sedan . ..2,795'7 Imp. Sedan...3.095 R. M.) ...... 1,095, wheels, R. M.) 1,135 
5 Town Sedan. .2,845'7 Touring (Fleet- 2 Coupe (5 wire 5 Sedan (5 wire 
2 Roadster .-2,845| wood) ...... -3,195 wheels R.M.) 1,095, wheels, 1 
5 Phaeton .-2,945'5 A. W. Phae....3 795 2-4 Coupe (4 wood Wed. cccces 1,150 
. 22 . wheels) ..... 1.095 5 Sedan (5 wood 
CADILLAC—V-12, 140 W. B. Roadster ,......1095| wheels, 3 
2 Coupe 7 Sedan (143 2-4 Coupe (6 wire Pr. W.) 1,165 
5 Coupe » #s W. B)........4,.195 Wheels, 2 5 Sedan (6 wire 
5 Sedan .. ? Touring .... 4.295 PF. We) coves 1,130' wheels, 2 rc 
Roadster 7 Imperial Sedar 5 Sedan (5 wire F, W.) 1,170 
5 Town Sedan. (143 W. B.). 4,345 Wheels, R.M.) 1,135 
Phaeton . iA W Phaeton 4,895 DURANT—619 6-Cyl. 109 W. B. 
Con. Coupe i 6 ; BOr) & ; ae 
5 4-dr. Sedan 695\5 4-dr. Sedan (6 
CADILLAC—V-16. 148 W. B. 5 4-dr. Sedan (5 wire wheels) 785 
Ficetwood Custom. wire wheels).. 710! 
2 Roadster 5,350\2Coupe ........6,850 DURANT—610 4-Cyl. 112 W. B. 
A. W. Phaeton 5. 2Ccn. Coupe....6,900 Business Coupe {Coupe (R. S.) 
2 Coupe 5Club Sedan 6.950 (wood wheels). .735 (wire wheels) 770 
5 Coupe. Sedan ....... 6,950 Business Coupe |\Sedan (wood 
5 Club Sedan 05Sedan Cabrio.7,125 (wire wheels). 750! wheels) . 765 
5 Sedan .... 5.950,7Sedan ... 7.225 Coupe (R. §.) Sedan (wire 
gegen Cabrio. emperial ~ 7,300 (wood wheels)..755/ wheels) .. 780 
Sedan mp 2 35 7 : one ‘ , 
5 Impcrial 6,300' Imp aaaa 1,525 DURANT—612 6-Cyl. 112 W. B. 
5 Imp. Cabrio 6.350/Town Cabriolet Business Coupe {Sedan (5 wire 
5 Phaeton......6.500' (Opera seats) 8,750 (wood wheels) .760! wheels) ...... 10 
7 Imp. Sedan 6,525|Town Cabriolet Business Coupe 5Spt. Coupe (R.S.) 
Town Cabriolet (quarter win- (wire wheels). .775 (6 wire wheels) .830 
(opera seats).6,525 dows) 8,750 Coupe (R. 8S.) 5Spt. Road. (R. S.) 
Town Cabriolet . Town Cabriolet (wood wheels) 780 (6 wire wheels) .845 
(q'rter w.n.} 6,525 (leath. quar’rs)8,750 Coupe (R. S.) Sedan (6 wire 
Town Cabriolet Lim. Brougham 8,750 (wire wheels)..795, wheels) ........845 
(full leather) 6,525'Town Brougham.9,209 Sedan (weed { 
Lim. Brough'’m.6.525/Town Brougham.9.700 aa 79% 
CHEVROLET—6-Cyl. 109 W. B. DURANT—01} 6-Cyl. 112 W. B. 
2 Roadster 2-4 Sport Coupe De L. Coupe De L. Sedan 
2-4 Sp. Roadster 495 (5 windows) 575 (6 dem. wood (6 dem. wood 
5 Phaeton 510 € Ce upe a wheels) 265 wheels) ........995 
2Coupe (3 win) 5I1Cc on Sabriolet 615 De L. Coupe i\De L. Sedan 
2Coupe (5 win.) £ Sed = 635 (6 dem. wire (6 dem. wire 
5 Coach 5 5Special Sedan. ..650 wheels) ...,. 965! wheels) 995 
\Lan. Phaeton.,...650 ESSE X—6- yl. 113 W. B. 
CHRYSLER—"G" 6-Cyl. *1757 2 COUPE .eosoene 15 Town Sedan .. 735 
2B ess Co fu om O. A. - © Geeee scsvcer 598 5 Touring Sedan. 775 
_ s : oan 5 Sedan 895 4 Coupe (R. S.). 645/Spec. Sedan. 855 
2-4 quire wheels) 865, Fhaeton ...... 915 § Stand. Sedan.. 695/7 Sedan (119 W.b.) 895 
’ » «- ol jupe r ) > 
wire wheels) 885 (RS) ae , 935 4 Sport Roadster 725 ; ‘eink cole 
Roadster (RS) . 885 FORD—Model A. 4-Cyl. 10318 W. B. 
. ae 2 Roadster . 430/5 De L. Phaeton. 580 
CHRYSLER—8-Cyl. *187i%, O. A. 5 Phaeton ..... 435)5 Standard Sedan 
De Luxe Models 2 De L. Roadster 475! (3 windows)... 590 
Coupe (RS) 1,525 5 De L. Coupe. 1,565 5 Tudor Sedan.. 4904 Cabriolet ..... 595 
2-4 Roadster 4Con. Coupe — 2 Coupe ...... . 490/5 4-dr. De Luxe 
(RB) ..2...- 1,545] «RS) 3 1.585 4 Sport Coupe.. 500, Sedan (2 win.). 630 
54-dr. Sedan...1,565 § Phaeton ‘1'979 4 De L. Coupe.. 525'5 Town Sedan .. 630 
. B: . 5 De L. Tudor. 525/5Con. Sedan.... .640 
CHRYSLER—Imperial. 8-Cyl. 211 O. A. 4 Victoria ...... 580 
5 Sedan .... 452-4 Cus. Coupe.3.150 FRANKLIN—Transcontinent. 6-Cyl 125 WB 
5 Sedan (CIC). Shes Cus. Roadster , $.220 5 Sedan ..... 2,293/Vie Brougham. . 2,395 
%Sedan ...... 2.945'Con. Coupe ....3.3 Coupe .. 2,345|Town Sedan 2,425 
7 Sedan Lim...3,145'Cus. Phaeton ..3,5 575 Con. Coupe ... .2,395/Pursuit meee 
ae = FRANKLIN—Transcontinent. 6-Cy! 132 WB 
CORD—8-Cyl. 13712 W. B. Roadster (6 wire 17 Sedan ......- 2,475 
OGG 3 c5 000% -.-2,395'\Cabriolet ..... 2.495 wheels) ......2,345/Sport Salon ....2,595 
Brougham ...,.2,395|Phaeton Sedan. .2,5955 Sedan .«+-2,395| Limousine ...... 2,725 














system in making collections and 
carelessness of drivers in conserving 
their time. Several methods of re- 
ducing losses in loading, such as im- 
provement of platforms, better icing 
facilities and systemizing of ac- 
counts are suggested. “Special de- 
liveries,” the report states, 


| 
| 
| 


“can be | 


turned from a loss to a profit by} 


grouping them so one truck can 
handle several and by having its 
driver press the sale of other prod- 
ucts from the vantage point of this 
special favor.’ 

Pointing out the excessive costs 
of truck breakdowns in delivery 
service, the report recommends a 
system of preventive maintenance 
requiring drivers to make out com- 
plete reports covering servicing 
needs, so that trucks may be greased 
and batteries and tires checked pe- 
riodically. 

“A driver can make or break a 
truck,” says the report, in empha- 
sizing the need of training drivers 
in the care of equipment. To spur 
the drivers to greater efforts, the 
report recommends a bonus system 
for performance, balanced by a sys- 
tem of fines for neglect. 

“Get rid of all the ‘drone’ trucks” 
is the advice of the report, which 
states that “trucks that create losses 
are the ones that fail to make a 
reasonable daily work quota. A two- 


trip wholesale truck that could just! 


OF PASSENGER CARK MODELS 





fRANKLIN—De Luxe. 6-Cyl. 132 W. B. 
GOUGS cicccccss 2,645'Speedster (5 wire 
5 Sedan .......2,695| wheels) ...... 2,845 
5 Pirate Tour. 2.695) 7 Beda ..csse- 2,895 
7 Pirate Phaet.2,695,Con. Speedster. .2,995 
Club Sedan ...2,745|7 Limousine ....2,995 
Con, Coupe ....2,765;Town Berline (6 
Vic. Brougham.2,795! wire wheels). .4,195 
GRAHAM—Prosperity. 6-Cyl. 113 W. B. 
Coupe savece BOGS 405< 825 
Town Sedan . 795'Coupe (R. S.) 825 
GRAHAM—Standard. 6 cyl. 115 W. B. 
Coupe ...........945)Coupe (R. S.) 985 
Roadster (R. &.).945iSedan ........-. 995 
5 Town Sedan...975 

GRAHAM—Special. 6 cyl. 115 W. B. 
Coupe ..........-985/Coupe (R. 8.) 1,025 
Roadster (R.S.)..985\Sedan es 1,035 
Town Sedan -1,015! 

GRAHAM—Speciat. 8 cyl. 120 W. B 
Coupe .........1,185/Sport Sedan 1,235 
Coupe (R. S.)..1,225 Sedan 1,285 

GRAHAM—Custom, 8 cyl. 134 W. B. 
TOE 1,895|Limousine 2.145 
7 Sedan 1,945) 

eee eyl. 119 W. B. 
SGORDS coccceve 875'5 Town Sedan 945 
5 Coach ... -895|5 Stand. Sedan 995 
4 Coupe (R. 8.)...925! Sport Roadster 995 

HUDSON—8- cyl. 126 W. B. 

5 Tour. Sedan. 1,14¥'7 Spec Sedan... .1,328 


.1,195'5 DeL Brougham.1. 1 
7 Fam, Sedan...1,195/5 Club Sedan 1.445 
7 Phaeton 1,295|7 Sedan 1,450 


HUPMOBILE—Century 6. 114 W. B. 


5 Brougham . 























that, by dint of a little planning, 
could save time to squeeze in a 


dozen extra calls, a branch truck 
that handles but one load a day— 
those are the trucks that do not 
earn a full profit. If a fleet is of 
sufficient size, surprisingly small 
savings per truck will enable the 
operator to get rid of all such ‘drone’ 
trucks and still accomplish as much 
work. For example, five minutts 
saved out of each hour daily means 
forty to fifty minutes extra working 
time. If each truck in a fleet of 
twelve or so can save that much 
time that means gaining the work- 
ing time of one whole truck daily. 
Multiply savings like that for larger 
fleets, or larger tim savings for 
busy average size fleets, and it is 
easily possible to reduce the size of 
the fleet without impairing service 
in the least. And in the average 
fleet, each truck cut out means a 
saving of $1,000 to $3,000 yearly.” 
Emphasizing that the report does 
not recommend purchase of new 
trucks simply because there may be 
one or two serious defects in the 
equipment, it urges a most careful 
study of the entire truck operation 
before new cquipment is purchased. 
New equipment is recommended 
when a study of shop records show 
repeated replacements of major 
parts, continual adjustments, ex- 


neces" eyl 1144 W. B. 


COUDG cccccccccectee 5i4-dr. Sedan.. .845 
2-dr. Sedan...... 198 Touring 893 
Coupe (RS)......820 

NASH—970. 8-cyl. 1164 W. B. 
COURS sccceses . 945|4-dr. Sedan 995 
4-dr. Spec. Sed 955'4 Con. Sedan 1,075 
Coupe (R. 8.) 975 

NASH—980. 8-cyl. 121 W. B. 
Coupe .........1,245!4 Con. Sedan _,.. .1,325 
Coupe (R. 8S.) .1,285'4-Dr. Town Sed.1,375 
4-dr. Sedan ....1,295! 

NASH—990. 8-cyl. 133 W. B. 
4-dr. Sedan (124 {Victoria ........ 1,765 

We. BD cccces ,565/5 Sedan ........ 1,825 
7 Touring ..... 1,595'7 Sedan ...... 1,925 
Cabriolet ...... 1,695|7 Limousine 2,025 
Coupe (R, S.) ..1,745! 

**OAKLAND—S-cyl. 117 W. B. 
Coupe ..ee+1,004/Con. Coupe .....1,104 
2-dr. Sedan ....1.004/4-dr. Sedan . 1,104 
Sport Coupe .1,084/Custom Sedan ..1,164 

OLDSMOBILE—6-cyl. 11342 W. B. 
Standard Models 
2-dr. Sedan .,.. 845!/4-dr. Sedan .. $25 
Business Coupe .845|Con. Roadster 935 
Sport Coupe .895' Patrician Sedan .960 
OLDSMOBILE—6-cyl. 11342 W. B. 
De Luxe Models 
2-dr. Sedan 910|4-dr. Sedan 990 


Roadste r 1,000 


910'Con 1025 


. 960! Patrician Sedan 
12912 W. B. 


Business Coupe. 
Sport Coupe 


PACKARD—8-cylL. 























§ Sedan .....0¢. 995|Cabriolet (RS). eee 6 Bedard ..ccce 2,485) 
Com, Coupe .....995'5 Phaeton .. 050 : _2. anes , B. 
2 Coupe (R. §.)..995 Roadster (R. S.).1,075 PACKARD a W. si 
HUPMOBILE—Century 8. 118 W. B. 5 coe 2,65 i. Gonee es ‘Sass 
5 Sedan ........1,295/2 Cabriolet (RS).1 350 Roadster 2.6505 Spt Phaeton 2.950 
2 Coupe (R.S.)..1,295'5 Phaeton ......1,350 9 Coupe 2 675|7 Sedan 
2Com. Coupe. ..1,295/2 Roadster (RS).1.315 § geqan |. )! “2' 685! Limousine os. 2,985 
HUPMOBILE—Series C. 121 W. B. 7 Touring .....2,775'5 Conv Victoria 3,395 
5 Sedan ........1,595!Victoria Coupe. 1,615 5 Club Sedan ..2,775'5 Conv. Sedan . .3,445 
2 Coupe (RS)...1.995,7 Spt. Phaeton. .1.685 FACKARD—A-cy1. 142% W. B. 
2 Cabriolet (RS).1,595'5 Town Sedan 1.705 lak 
2 5 Phaeton . .3,690/5 Coupe .... 3,850 
lage atte > 2 Coupe 3,725 5 Club Sedan 3,890 
HUPMOBILE—Series B. 13 W. B. 2-4 Coupe a \sSpt Pnaeton. 3.990 
5 Sedan .......1,895 Victoria, Coupe 1.938 Roadster 3,750 # Sony Nistoris a : - 
2Coupe (RS)...1,8957 Spt acton. .<.U09 7 Touring .. .3,795\5 Conv. Sedan +55 
2 Cabriolet (RS) bre 5 Town Sedan...2,005 5 Sedan . 3.845 
4 Coupe 1 oa . 
. eo w —8-cyl. 1 Ww. B. 
HUPMOBILE—Series U. 137 W. B. _ __ _PACKARD—S-cyl. 147% ag PO 
7Sedan .... .2.295!Sedan Limou 2445 7 Sedan ,..... 4,150|7 Sedan Lim . 280 
Victoria “Coupe-2.295 PEERLESS—Standard 8. 118 W. B. 
LA SALLE—8-cyl. 134 W. B. 5 Sedan ; 1,495|5 Brough ye 1,545 
Fisher Custom 2 Coupe (RS). ..1,495 2 Cabriolet (RS) 1,595 
2 Coupe .,.-2,195\5 Town Sedan 5 Club Sedan ..1,545) 
5 Sedan ... ..2,295|7 Sedan ..... sain a. ; 25 WwW. B. 
2Con. Coupe... .2.295'7 Imp. Sedan PEERLESS—Mastcr 8% 125 W. a 
5 Coupe ‘ 295 5 Sedan ; ..1,995'5 Brougham .,..2 045 
an ‘3 Bite Fee tnotala 
LA SALLE—8-cyl. 134 W. B. 2 Coupe (RS) - «A eeess Cabrialet 2,099 
Fleetwood Custom 5 Club aml = = . an on 
Dan or) 945 PEERLESS—8-cyl. 125 : . 
2 Roadster 2,245/5 Sedanette .. 245 PEE age tg Woe ll 
7To uring . 5|5 A. W. Phaetoi 245 ae 
5 Sedun Cabrio.3,245 5 Sedan 2,320 Brougham 2 re 
2 Cor 20 Cabriole is 
LINCOLN—8-cyl. 145 W. B. 2 Ci ‘— = = riolet 
Standard Models Club Sedan 2 D eile 
> s— oe . . 
4 Spt. Phaeton. .4.400/4 Sport Phaeton PEERLESS—Custom 
7 Sport Touring.4.400 (T. C.) 4.660 2 Coupe 4RS) “ 195|5 B grout sham 
5 Coupe .... 4,600 5 Sedan 4,700 5Sedan .... 2,795'7 Sed jan “ 
5 Tow 2 Sedan 7 Sedan 4,900 5Club Sedan. ..2,845 7 Limousine 145 
(2 windows). .4,600'7 Li mousine 5.100 preRCE-ARROW—413. 8-cyl. 134 a B. 
Town Sedan soune (RS) .2.885'2-4 Sport Roadster 
ance n—s-ort, 18 WH. © PIERCE-ARROW—43. 8-cyl. 137 W. Be 
Custom Models 5 Sedan ...2,685/7 En. Dr. Limou.3,145 
4 Con. Roadster 4,700! C« : Sedan naan 5 Club Sedan 2,835 )5 Con. Sedan 3 650 
2 Coupe (Dietrich) 900 7 Seda z 2.995 
(suakins) §.200'A. W. Cabriolet : — ae i 5 : a 12 6W 
4 Berline (2 win.) N.C. (LeBaron) .7,100 PIERCE-ARROW—12. 8-cyl. 142 ; 
(Judkins) 5,800'A. W. Brougham 5 Tourer .. 3.45015 Club Sedar 
Berline (3 win.) (Brunn) ....-.7,200 9.4 Spt. Roadster 4Spt. Ph: n 
(Judkins) 5.800: A. W. Cabriolet a a) 3.450\7 Sedan .. 
Limousine | S.C. (LeBaron) 7,300 2.4 Con. Coupe 5 Club Berline.. 
(Willoughby) ..6,100'A. W. Cabriolet (R. 8.) 3.650'7 En. Dr. Limou 
Con. Phacton | (Brunn) . 7.400 5 Sedan 3,695 
srha 5,200! Panel Broughe cae ae i + 7 
a 6.200 Panel Broucha™ 2.400 PYERCE-ARROW—41. $-cyl. 147 W. B. 
5.400 7 Spt. Tourer 4,275'7 Sedan 4,785 
(Dietrich) .. .6,400/ I 1  aween ee raNeee 
luo 7 2-4 Con. Coupe 7 En. Dr. Limou 4,965 
MARMON—70. 112%, W. B. iR. §) 4,275 
Ste f i upe 9 ; . 
2 Stand. Coupe... .950'4 Vic. - C9 me tae ~PIERCE-ARROW—41. 8-cyl. 147 W. B. 
§ Soden as Na Com. GOune ... 108 Le Baron Custom Group 
MARMON—388. 130-136 W. B. . g ney 
ono 0 alae 9 295 2-4 Coupe (RS) .5.100'Formal Town 5 
5 Sedan ... 1,895!2 Con. Coupe =.92 5 Coupe Victoria.5,.00; Brougham 6,250 
5 Sedan ... 2,220/7 Sedan ...--. 2.495 5 Con. Sedan 5.200!Forma) Town _ 
2 Stand. Coupe. 2,275'7 Limousine 2.595 5 Spt. Sedan 5.375| Car ....... 6.250 
§ Club Sedan. . .2,345 7En. Dr, Lim. 5.975 For ma} Town as 
MARMON—lé-cy!l. 145 W. B. sandaulet 4 
5 Sedan . 4200/2 Con Coupe 5300 PLYMOUTH—4-cyl. 150 O. A. 
3 Coupe ........ 5290/7 Sedan, ..... : 5400 9 Bus. Roadster. ..5u2|5 Phaeton ....... 495 
5C] Cp. Sedan..5270|/5 Con. Sedan.....5420 5 Bus. Coupe 565'2 Coupe (R. 8.).. 610 
5 Victoria ...... 5270/7 Limousine .....5500 5 9.ar Sedan ....575/4-dr. Sedan . 635 
4 Roadster (R.S.).595!4 Con. Coupe . 645 


(Recent price changes in bold face) 








|}economies possible; 











| trucks, 


oor 





attributed to poor routing, lack of|as well make three, a retail truck | cessive daily maintenance, break- 


downs on routes involving delays, 
high gas and oil consumption, fre- 
quent painting, high consumption 
of ice or refrigerant caused by lack 
of proper insulation, low tire mile- 
age, high cost per unit sale, low 
volume per route due to slow trucks 
lacking proper capacity; late deliv- 
eries, due to slow and obsolete equip- 
ment and inroads by other com- 
panies using better equipment. 

If the need is found for new 
it points out that faster 
trucks cover a greater extent of 
territory and get an increased vol- 
ume of busiress, that sturdier trucks 
mean dependable and trouble-free 
service, that trucks with well-in- 
Sulated bodies make operating 
that good-look- 
ing trucks establish a better driver 
morale and that the increased ad- 
vertising value of new trucks is an 
important clement in attractine and 
holding the better class of trade. 


CUTLER AUTO BODY Coa. 
TO BUILD IN CAMDEN 
Camden, N. J., Sept. 16.—H. A. 
Fearn, Camden, has been awarced 
the contract for the new automobile 
shop and service station to be 
erected at 4th and Arch Streets by 
the Cutler Auto Body Company. 
The structure will be one story of 
concrete block and will measure 


| 40 by 100 teet. 


**PONTIAC—6-cyl. 132 W. B. 

-dr. Sedan .779|Con. Coupe 849 
jo ‘ 779\4-dr. Sedan 849 
Sport Coupe 812'Custom Sedan cag 

REO—6-21. 6-cyl. 121 W. B 
» Sedan .. .+ 1,295) 
REO—8-21, 8-cyl. 121 W. B. 
5 Sedan , 1,395 
REO—8-25.. 125 W. B. 
Coupe 1745} Sedan 1745 
Victoria . 1745! 

REO ROYALE—8-cyl. 13] W. B. 
Sedan Victoria.2,145|Coupe ... 2.145 
REO —_—. cyl. 135 W. B. 
Sedan . 745!Con. Coupe 2,995 

Coupe , oe 

STUDEBAKER—Six, 114 W. B. 
2 Bus. Coupe 845|Tourer . 895 
Roadster 895' Regal Tourer 970 
5 4-dr. Sedan .895]5 Regal Sedan 
4 Coupe (RS) 895 (6 wire wheels) 970 
STUDEBAKER—Commander 8-70. 1214 WB 
4 Coupe 1,585/’ Regal Sedan 1,685 
5 Sedan : 1,585'5 Brougham 1,685 
4 Victoria ..... 1,585) 
STUDEBAKER—Dictator. 8-cyl. 114 W B. 























2 Coupe 1,095!5 Sedan .... 1,150 
4 Coupe -1,150/5 Regal Sedan .1,225 
STUDEBAKER—President 8-80. 120 W B. 
5 Sedan 1,850/4 State Coupe. ..1,950 
2 Coupe 1,850 5 State Sedan 1,950 
4 State Road 1,900 
STUDEBAKER—President 8-90. 126 W B. 
7 Tourer 1,850!5 Brougham 
7 State Tourer 2,050 (Cl oth) 2250 
7 Sedan ‘“ 2,150'5 Broughs 
7 State Sedan...2,250 (Mohs ir) 2,280 
State Victoria. .2,250/7 Limousine 2.550 
STUTZ—LA, 6-Cyl. 12712 W. RB. 
5 Coupe 1,995|Cab. Coupe 2,445 
5 Sedan 2 245\/2 Speedster 2,585 
2 Coupe 7 5.4 jobeed ster 2,585 
Club Sedan -2,345/4 Speedster (TC) 2.785 
STUTZ—MA, &-cyl. 13415 W. B. 
5 Coupe 2,690|2 Speedster 3,495 
2 Coupe 2,995|4 Speedster 3,495 
5 Sedan 3,195/Tour. Speedster 
Club Sedan 3,295|4 Speedster (TC) 
Cab. Coupe 3,345 
STUTZ—MB. &-Cyl. Custom. 145 W. B. 
7 Speedster 3,595/9 Limousine 3,995 
5 Sedan . 3,695i\Cab. Coupe 3,995 
7 Sedan -3,895 £ Con Sedan 4.395 
STUTZ—MB. 8-cyl. Salon 145 W B. 
5 Sedan {7Sedan Limousine 
‘Le Baron) 4,795; «Le Baron) 5,195 
6 Brougham » Tra Cabriolet 
‘Le Baron 4 995" (Le “Baro 1) 5,610 
6 Sedan «Tr: Town Car 
(Le Baron) 1.9951 ‘Le Baron) 5,700 
6 Bro. Limousine 7 Trans. Town Car 
(Le n 9,195 (Fleetwood) 7,495 
6 Sede usine 
(Le 195 
STUTZ—MA, 8-cyl. 13442 W. B 
Chateau Series Weymann 
4Longchamps ..4,345!5 Versailles 4,345 
STUTZ—MB. &-cyl. 145 W. B. 
Chateau Series Weymann 
5 Chaumont 4.74515 Monte Cark 4,85 
WILLYS—6-97 6-cyl. 110 W. B. 
495 5 Sed n 67 


2 Roadster 














545 4De Luxe Sport 
565! Roadster 
595 De Luxe Tou 
§95'5 De I Sed 
G-cyl. 113 W. B 
Standard Sedan.795 Sedan (De L) 850 
4 Vic ‘Cou pe(DeL) 850 
WILLYS—3.80-D. 8-cyl. 123 W. B 
» Sedan : 995!4 Victoria Coupe 
5 Sedan (De L).1,095! (De Luxe) of 
{Custom Sedan 1,295 
WILLYS-KNIGHT—6-95. 113 W. B 
OOOGe  scaxeanexs 84515 De I Seda é 
2 yupe 45'Victoria Cou 
5 Win. Coach (De Li 
4 Co ipe . -875 
WILLYS -KNIGHT—06 D. 6-cyl. 121 Ww. B 
») Sedan z 1,095'6 Victoria Coupe 
Sedan (De L). 1,195 (De Luxe) 1,195 
Custom Sedan 1,395 
‘Over all length of ct! s instead of 
wheel base 
**As delivered prices only are quoted 
they vary in different sections of the 
country and the Oakland-Pontiac prices 
given above are for New York city only. 
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Company, R. A. Hauer, vice-presi- 
dent, 25 Broadway, New York, N. Y. 
Space “4 of C—307 

Mack Motor Truck Company, R.}| 


A. Hauer, vice-president, 25 Broad- | 


way, New York, N. Y. 
Space “4 of C—307 
Mack Trucks, Inc., R. A. Hauer, 
vice-president, 25 Broadway, New 
York, N. Y. 
Space E—618 
Manganese Steel Forge Company, 
H. Howe, engineer of railway equip- 
ment, Richmond Street and Castor 
Avenue, Philadelphia, Pa. 
Space C—345 
McQuay - Norris Manufacturing 
Company, C. C. Tapscott, advertis- 
ing manager, 2320 Cooper St., St. 
Louis, Mo. 
Space D—418-419 
Metal and Thermit Corporation, 
John B. Timmon, sales manager, 
120 Broadway, New York, N. Y. 
Space D—415 
Moisselle Welded Rail Joint Com- 
pany, David B. Moisselle, 716 Ledger 
Building, Philadelphia, Pa. 
Space C—343 
Multibestos Company, Virgil Mc- 
Daniel, 235 Harvey St., Cambridge, 
Mass. 


Space D—424 
Nachod and United States Signal 
Company, Inc., C. P. Nachod, presi- 
dent and chief engineer, 4771 Louis- | 
ville Ave., Louisville, Ky. | 
Space E—526 
National Brake Company, Inc., C. 
A. Koenig, assistant vice-president, | 
50 Church St., New York, N. Y. 
Space E—529 


and Steel! 


National Malleable 
Castings Company, L. L. McKee, 
sales agent, 10600 Quincy Ave., 


Cleveland, O. 
Space E—513 
National Pneumatic Company, A. 
Frank Paul, assistant to general 
sales manager, 1400 Mitten Building, 
Philadelphia, Pa. 
Space E—502-505 
Ohio Brass Company, J. R. Palmer, 
general sales manager, Mansfield, O. 
Space 14 of E—576 
Ohmer Fare Register Company, 
I. F. Lutz, manager, P. O. Box 998, 
Dayton, O. 
Space 14 of E—598 
Cable 


The Okonite - Callendar 
Company, Inc. J. D. Underhill, 
sales manager, 501 5th Ave., New 
York, N. Y. 


Space 12 of E—598 
The Okonite Company, J. D. Un- 
derhill, sales manager, 501 5th Ave., 
New York, N. Y. 
Space D—402 
Oxalite Corporation, Francis 
Farle, president, 220 Westfield Ave., 
Roselle Park, N. J. 
Space C—342 
The Packard Electric Company, 
H. C. Mohr, advertising manager, 


Warren, O. 
Space E—554-560 
The Pantasote Company, Inc., 


William A. Lake, manager railroad 
and marine department, 250 Park 
Ave., New York, N. Y. 
Portion C—319 
Perey Manufacturing Company, 
Inc., 101 Park Ave., New York, N. Y. 
Space E—521-523 
Pyrene Manufacturing Company, 
J. P. Maloney, assistant general 
sales manager, 560 Belmont Ave., 
Newark, N. J. 
Space D—400 
The Rail Joint Company, R. R. 
Seward, district sales agent, 165 
Broadway, New York, N. Y. 
Space D—421-425 
Railway Track Work Company, 
William B. Goodall, secretary-treas- 
urer, 3132 East Thompson St., Phila- 
delphia, Pa. 
Space E—562 
Railway Utility Company, William 
J. Pine, vice-president, 2241 Indiana 
Ave., Chicago, Ill. 
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Space C—323 


‘ : | 
The Rawiplug Company, Inc., H. 


G. Janton, exhibit manager, 98 Le- 
fayette St., New York, N. Y. 
Space C—313 
Reo Motor Car Company, W. W. 
Mitchell, Lansing, Mich. 
Space C—325 
Ross Gear and Tool Company, F. 
F. Chandler, vice-president, 8th and 
Heath Sts., Lafayette, Ind. 
Space E—522 
Russell Manufacturing Company, 


Richard Russell, 814 Bath Ave., 
Niagara Falls, N. Y. 
Space 12 of E—570 
Safety Car Devices Company, 


John B. Wright, assistant to vice- 
president, Wilmering, Pa, 
Space C—312 
St. Louis Car Company, H. R. 
Gass, vice-president, 8000 North 
Broadway, St. Louis, Mo. 
Space C—332 
S. B. U. Pumps, Inc., G. A. Ungar, 
president, 1775 Broadway, New York, 
Ne Ee 
Space E—535-537 
Sherwin-Williams Company, A. H. 


Kennedy, manager railway sales, 
Delaware Avenue and Chestnut 
Street, Philadelphia, Pa. 


Space C—321 
S. P. A. Truck Corporation, J. L. 


Engels, sales promotion manager, 
Main and Bronson Streets, South 
Bend, Ind. 


Portion C—319 
Standard-Johnson Company, Inc., 
C. H. Birdsall, president, 371-373 
Pacific St., Brooklyn, N. Y. 
Space E—574 
Standard Steel Works Company, 
R. Nevin Watt, general sales man- 
ager, Burnham, Mifflin county, 


| Pa. 


Space E—500 
Sterling Engine Company, C. A. 
Criqui, Jr., vice-president and treas- 
urer, 1270 Niagara St., Buffalo, N. Y. 
Space E—510 
The Texas Company, George R. 
Rowland, supervising engineer, 135 
East 42d St., New York, N. Y. 
Space C—314 
The Timken-Detroit Axle Com- 
pany, L. W. Fisher, advertising man- 
ager, 100-400 Clark Ave., Detroit, 
Mich. 
Space E—606 
The Timken Roller Bearing Com- 
pany, Walter C. Sanders, general 
manager railway division, Canton, O. 
Portion C—319 
Tool Steel Gear and Pinion Com- 
pany, E. S. Sawtelle, vice-president 
and general manager, 420 Lexington 
Ave., New York, N. Y. 
Space C—347 
Triplex Safety Glass Company of 
North American, Inc., F. M. Le 
Hardy, general sales manager, Clif- 
ton, N. J. 





Space E—509 
Tuco “roducts Corporation, D. W. 
Pye, president, 30 Church St., New 
York, N. ¥. 
Space C—310 
Twin Coach Corporation, Ross 
Schram, vice-president in charge of 
sales, Kent, O. 
Space D—405 
Una Welding and Bonding Com- 


pany, E. W. Kronbach, general 
manager, 1615 Collamer’ Road, 
Cleveland, O. 

Space E—532 





United American Bosch Corpora- 
tion, Roy Davey, advertising man- 
ager, 3664 Main St., Springfield, 
Mass. 

Space E—525-527 

The Union Metal Manufacturing 
Company, A. R. Jones, 1432 Maple 
Ave., N. W., Canton, O. 

Portion C—319 

Walter Motor Truck Company, 
Inc., Maurice Walter, secretary, 
Queens Boulevard at 37th Street, 
| Long Island City, N. Y. 

Space E—569 
Westinghouse Electric and Manu- 


facturing Company, P. H. Grun- 
nagle, East Pittsburgh, Pa. 
Space, 14 of E—570 

Westinghouse Traction Brake 


Company, John B. Wright, assistant 
} to vice-president, Wilmerding, Pa. 
| Space D—416-417 
William Wharton, Jr., & Co., Inc., 
Charles M. Griffith, vice-president, 
P. O. Box 214, Easton, Pa. 
Space E—546 
Wheel Truing Brake Shoe Com- 
pany, Dr. J. M. Griffin, president, 
219 Tuxedo Ave., Detroit, Mich. 
Space C—311 
The White Company, W. A. May- 
nard, sales promotion manager, 842 
E. 79th St., Cleveland, O. 
Portion C—302 
Wiener Body Company, M. L. 
Wiener, treasurer, 245 Raymond 
| Boulevard, Newark, N. J. 
' Space E—604 
The Wilson-Imperial Company, 
Elmer R,. Nippes, office manager, 
} 115 Chestnut St., Newark, N. J. 
Space E—534 
Ypsilanti Reed Furniture Com- 
pany, Fred M. Cleaveland, manager 
| bus seat department, Ionia, Mich. 
Space C—333 
Zenith Detroit Corporation, F. E. 
Kaiser, branch manager, 253 W. 64th 
St., New York, N, Y, 












ASSAIL NEW TAXES 
AT RETAIL PARLEY 
HELD IN BOSTON 


(Continued from Page 1) 


organizations” as the “only hope of 
avoidance.” 

Louis Wiley, business manager of 
the New York Times, expressing the 
belief that newspapers would be 
“closely concerned with the upturn 
in business,” said: 

“Market by market, section by 
section, as conditions improve, 
newspaper lineage will reflect the 
change. In New York we have al- 
ready noted decided gains in a 
number of key classifications, which 


we hope are the forerunners of nor® 


mal business equilibrium.” 

John David, president of John 
David, Inc., New York, told of ef- 
fecting price reductions while main- 
taining quality in clothing by co- 
operative economies from the mill 
through to the store, thereby at- 
tracting trade. To reach the buying 
public, he said, the firm had 
changed its advertising media. 


“We concentrated nearly all of 
our appropriations in two newspa- 
pers of proved worth, covering the 
field where we beleng,” he said. “It 
is our theory that it is better to 
use heavy guns daily, on a circula- 
tion of 750,000 people, than to use 
birdshot on 5,000,000 occasionally.” 

Benjamin H. Namm, president of 
the Namm Store, Brooklyn, speak- 
ing on the efficiency of retail ad- 
vertising, urged a widening of its 
scope and declared that at least 1 
per cent. of it should be in public 
relations. 


N. Y. AUBURN SALES 
LAUNCH ANNUAL 
FALL CAMPAIGN 


(Continued from Page 1) 


per cent., which represented 20,000 
more cars than last year, and the 
showing made by the New York 
organization in increasing its sales 
by 2,176 units over the same period, 
Mr. Gribben urged that continued 
effort be exercised to keep up the 
volume for the balance of the year. 
He contrasted the condition which 
existed in the spring, when numer- 
ous prospects visited the salesrooms 
of all selling organizations, with the 
condition which exists at present 
when visits are few. This should not 
be a deterrent to sales, Mr. Gribben 
pointed out, as he related a discus- 
sion of business which he had had 
recently with a dealer in the light 
car field. This dealer’s experience, 
in common with others in the auto- 
motive industry, has been a decided 
slackening of calls at the salesrooms. 
However, this dealer has been able 
to keep up his volume of sales be- 
cause everybody in the organization 
is out “digging up” business, a prac- 
tice which Mr. Gribben commended. 

Mr. Gribben then outlined the re- 


| tail sales contests which have been 


Started by Auburn Sales Company, 
Inc., and also by the Auburn fac- 
tory, which run concurrently from 
September 15 to October 31. 

The distributor in order to con- 
duct teh fall sales contest on a fair 
basis has divided the sales organi- 
zation into nine groups. In this way 
a salesman competes only with men 
working under exactly similar con- 
ditions. As nearly as possible the 
groups have been arranged so that 
an equal number of salesmen will 
compete in each. The contest is 
open to Auburn salesmen and deal- 
ers acting as salesmen. Points for 
judging the winners have been 





, 











G. M. Truck Ends 8-Day 


Coast to 


Coast Journey 
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viced with Bendix Westinghouse air 
rabkes and can stop within its own 
length when traveling at a rate of 
thirty miles per hour. The average 
speed on the trip since leaving Los 
Angeles has been about 23 miles. 
Relief drivers take over the truck at 
regular intervals. 

It is planned by Southern Califor- 
nia Freight Lines that if all of the 
tests made on this trip prove that 
the idea of a _ transcontinental 
freight line on regular schedule is 
desired by shippers then they are 
prepared to put on additional equip- 
ment of this character and make 
regular runs. 

The truck equipment is G. M. C., 
and Col. Davis, who is in charge of 
this test run, states that he believes 
it is quite feasible to run a baggage 
freight line with his rate between 
the present freight and express rate 
which will be profitable both to the 
shipper and the haulers. 

They expect to return within two 


graded according to the type of car 
sold. Five cash prizes will be award- 
ed in each group. The prizes are: 
First prize, $100; second prize, $60; 
third prize, $40; fourth prize, $30; 
fifth prize, $20. 

Following announcement of the 
prizes the dealers unanimously and 
voluntarily agreed to duplicate these 
awards to members of their organi- 
zation winning any of the group 
prizes. Mr. Gribben also announced 
a consolation award to the sixth 
highest man in each group who will 
be invited to attend, with the other 
winners, a banquet and theatre 
party. In addition, a grand prize 
of a super de luxe Auburn sedan will 
be awarded to the man with the 
highest point score in the combined 
groups. 

The factory contest has been ar- 
ranged for every Auburn retail 
salesman in the country. The dis- 
tributing terrttories have been di- 
vided into groups based on the sales 
possibilities. For leading retail sales- 
men in this contest, the prizes to 
be distributed in the group in which 
the New York zone competes will be 
twenty “President’s Achievement’”’ 
watches and fifteen traveling bags. 


DEMAND FOR MACHINE 
TOOLS STILL LIGHT: 
INQUIRIES BETTER 


(Continued from Page 1) 


increase in activity. The need for 
tools exists, prices are right and 
deliveries are best in years, but 


officials apparently cannot be jarred 
loose from their policies of retrench- 
ment, even when cash is available. 

New York awaits further news on 
the Lycoming order, reports some 
improvement in inquiries, and plenty 
of optimism, though little of a con- 
crete nature has yet appeared to 
support it. Detroit’s September im- 
provement is only slight and autumn 
prospects are not too pleasant, un- 
less the automobile business should 
suddenly advance. 

Demand in the Chicago machine 
tool market continues at a low level, 
although slight improvement is 
noted in inquiries for small tools. 
Used tools there, as in other dis- 
tricts, are going very slowly, even 
at give-away prices. New England 
reports inquiries from the automo- 
tive field and foreign and govern- 
ment prospects. 


or three days of the arrival here 
and already have booked freight 
sufficient for the return trip. The 
arrival at City Hall was the occa- 
sion for quite a reception, as many 
prominent men were there to greet 
this pioneer coast-to-coast sched- 
uled freight run. 


The 


SMARTEST 
COFFEE SHOP 
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Hotel Fort 
Shelby's Cof- 
fee Shop is 





a unique res- 
taurant where the service ond 
equipment enable you to dine 
leisurely, or, if you wish to 
hurry, you may be served as 
quickly as you please... 
popular prices ... open for 
breakfast, luncheon or dinner. 
qd Hotel Fort Shelby’s 900 
units are servidor equipped 
and paneled —all have pri- 
vate bath. Rooms as low as 
$3.00 per day ... suites $10 


end upwards. 


Motorists are relieved of their auto- 


Sst 


mobiles at the door without service 
charge. Write for free road map, and 
copy of “Aglow with Friendliness,” 


our uniqueand fascinating magazine. 


[HOTEL Ol 


S , 
E. J. BRADWELL, Manager 


DETROIT 
“ AGLOW WITH FRIENDLINESS “ 











